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TWA SuperJets 


Now for employees! More flights, more seats to 


CUROPE 





TWA now offers more non-stop SuperJet flights, more seats than ever to Europe! 
Perfect for your Employee Vacation Plan... summer abroad is a festival of fun. And 


on TWA, employees enjoy the unsurpassed speed and comfort of the finest Jets flying 
the Atlantic. Plus the luxury of TWA’s famed international dining and service. 
Employees can travel on their own or on a sparkling TWA tour, from 10 to 51 days. 
Make reservations now, First Class or Economy Class, on superb TWA SuperJets. 


The only airline serving 70 U. S. cities 
Please send promotion material and com- 
me - eee eennate sienna TRANS WORLD plete information on new TWA SuperJet 


U.S.A. EUROPE + AFRICA: ASIA AIRLINES, INC. sc aatlalaciie 
Department RM-6. 
380 Madison Ave. 
: New York 17. N. Y. 
THE SUPERJET AIRLINE 


*TWA THE SUPERJET AIRLINE is a service mark owned exclusively by Trans World Airlines, Inc. 

















MAKE YOUR LEAGUE 

















with Spalding “Big League” equipment 


Put the stamp of quality on your plant, industrial or 
community ‘leagues with fine Spalding athletic 
gear. Spalding equipment stands up through game 
after game of hard play. Players perform better, 
have more fun when they’re using the best equip- 
ment that money can buy—Spalding. 

BASEBALL—Spalding and Spalding-made Reach 
baseballs are ‘‘the twins of the majors’ —the only 
balls ever used in big league play. Spalding bats, 
gloves and catchers’ gear are the choice of stars like 


Roger Maris, Whitey Ford and Yogi Berra. 


SOFTBALL—Spalding manufactures a wide range of 


long-wearing softballs in both leather and rubber- 
covered models. All are official size and weight. Soft- 
hall bats are available in a variety of prices. 


VOLLEYBALL— Spalding volleyballs are official in 
major championship tournaments. Championship 
quality is built right into every model, whether your 
choice is leather or rubber cover. 

GOLF—The new Super Kro-Flite is ideal for league 
play. The new cover is virtually cut-proof—yet you 
get amazing distance, too. Other fine Spalding golf 
balls come in various price ranges. 


Your Spalding dealer has the equipment you 


need at the proper price to fit your budget. 


ALDING 


sets the pace in sports 
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Heres a 


new kind of 
Night Club. 


wll 


ce 


With the great growth of indus- 
trial employee shooting facilities, 
has come a new idea: night skeet 
and trap shooting! 

Night shooting affords your em- 
ployees greater available shooting 


time — time that will help the facil- 
ity quickly pay for itself. 


Another advantage is greater util- 
ity of space. 

You can shoot at night in your 
parking lot for example—or in 
another area that may be otherwise 
unsuitable for daylight skeet and trap. 

Sound interesting? Then write to 
Winchester-Western Division, Olin, 





New Haven 4, Connecticut for com- 
plete information on Western trap 
and skeet equipment, and details on 
lighting. 

For program ideas, team set-ups 
and promotional material, contact 
Mr. Jim Dee, Sportsman’s Service 
Bureau, 250 E. 43rd St., N.Y.17, N.Y. 


WINCHESTER Hbalown 


Oli 
WINCHESTER-WESTERN DIVISION QSREER 
2 er v ' 


75 Winchest Ave New Haven 4 ¢ 
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20 years of progress, 


only a prelude to the 


challenge of tomorrow 


YESTERDAY: Twenty years ago a group of 12 disciples 
met at Purdue University and decided to form a more 
perfect union of work and recreation. Their dedication and 
the enthusiasm of their followers has resulted in bringing 
happiness to millions of our industrial population. 

These leaders in Employee Personnel Services (recrea- 
tion) have enriched and broadened the pleasure of every- 
day living. Both the hourly and salaried man and woman 
have been given opportunities for a “better life” in the 
20th century. 

The formation of the National Industrial Recreation 
Association in 1941 has for the past two decades brought to 
its membership ingenious ideas, methods and ideals. The 
broad structure of its conference sessions, as well as its 
pertinent publications, has presented new horizons to its 
members for programming its multiple activities. 

These programs have increased interest and participa- 
tion of employees. In turn this expanding attendance at 
events has, in many cases, shown the imperative need for 
individual company-employee recreation facilities. 

Prior to 1939, the program of employee recreation 
primarily concerned itself with athletics and welfare. Re- 
search carried out by the Association in cooperation with 


Purdue University clearly indicated the need for a broadg 

scope of activities. The sound basis, initially established }y 

the Association, has brought about the following specific m 

complishments during the past 20 years. 

1. Top and middle management have increasingly regs 
nized the needs and values of the program of “off-th 
job” living. 

The leadership and control of the program has shifte 
from paternalism to employee-directed. 

The program has changed from one primarily offering 
only athletics to a balanced seasonal program of social 
cultural, outing and educational activities. 

Increased attendance has necessitated a larger paid staf 
complemented by the increasing number of volunteg 
leaders. 

Due to increased participation and lack of municipd 
recreation facilities, more and more company-employe 
owned facilities have been constructed. 

Each year the National Association has added to ik 
sponsorship an increasing number of national industria 
competitions in fishing, bowling and the like. 

The quality of association leadership has raised the ip 
tellectual stature of the Employee Service Directors in 
each of the companies they direct. 


TOMORROW : The National Industrial Recreation As 
sociation and its members face a challenge to promot 
new programs undreamed of today. Factors that demani 
new frontiers are (1) the steadily expanding numbers it 
the labor force, (2) automation, (3) moving of industries 
to suburban areas (4) increased employee stresses and 
strains due to transportation between work and home, both 
heads of family working to meet rising costs of living, need 
see “Twenty Years of Progress,” page 5) 


Floyd R. Eastwood 

Ph. D., Professor Counseling 
Los Angeles State College 
First NIRA President, 1941-44 
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ups personnel morale, cuts absenteeism, 


Controlled 
helps increase production. That's 


a pretty good case for in-plant athletic 
programs. Studies prove it out—plants with 
| sports participation for employees 


are more productive. 

Just having the program isn’t enough, however. Your plant needs the right athletic program, 
correctly planned and executed, and supplied with the right equipment. Your MacGregor dealer is an 
expert on setting up and operating leagues of all kinds, and he certainly has the finest sports 
equipment available right in his own store. He can assist you with initial planning, scheduling, 
tournament bracketing, selection of equipment, and even sanctioning by local athletic groups if 
necessary. He’s also adept at giving tired old programs a vigorous boost. Get your plant’s athletic 
program started, or rejuvenated, now. Keep your employees’ after-hours energies and tensions 

in control by giving them controlled conflict. A call to your MacGregor dealer, or a 


J visit to his store, will get things moving. Do it today. 


The MacGregor Co., Cincinnati 32, Ohio 
DIVISION OF BRUNSWICK WORLD LEADER IN RECREATION 
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ATCH-BUILT RR. 


The “‘scratch-builders’’ have made model railroading 
a widely diversified, many-phased hobby. It meet 


all the requirements of a successful employee club} 





by Ada Paskind Kahn 
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or every boy who ever had or 

yearned for a toy railroad, there is 
a man whose hobby is model railroad- 
ing. Across the country, employees with 
a railroading interest belong to com- 
pany clubs whose run 
thousands of miles of track every year. 

What is it about constructing model 
rail model towns, building 
scenery, collecting trains and watching 
them run that fascinates adults? 


trains over 


lines. 


GIGANTIC ENTERPRISES 

“By various means and by using an 
astonishing variety of materials, we can 
pursue an endless construction pro- 
gram,” said a member of The Upjohn 
Company model railroad club in Kala- 
mazoo, Mich. “As model railroaders, 
we create gigantic enterprises in mina- 
tures.” 

These gigantic enterprises can be 
scaled-down cities, an array of freight 
loading docks, a suburban passenger 
line with stations along the track, 
mountains and valleys, or—and this is 
the secret of its appeal—just about any- 
thing the innovator imagines. 

Then what is the ultimate goal of a 
model railroad club? The president of 
the club at Electromotive Division of 
General Motors Corp. in LaGrange, 





Variety of interests attract many adults like 
these employees of The Upjohn Co. who have 
been caught up in the fascination of (l-r): 
experimenting with controls and circuits or 
building from stock parts; applying life-like 
finishing touches to miniature models; de- 
signing and completing track layouts and 
scenery; or the frequently brain-challenging 
enjoyment of making-up and dispatching 
trains. 










































































Ill., sums up their aims this way: 

“The club tries to simulate prototype 
operation as closely as possible; we 
want to increase our number of hills, 
switches, grade crossings where trains 
can hit each other just as real trains 
can do, and other conditions that pro- 
vide real and continuing problems for 
our trains. We want more challenges 
for our railroad, and yet keep it simple 
enough for one or two men to run dur- 
ing an open house showing.” 

Model railroading clubs in industry 
are encouraged by management be- 
cause the hobby offers diversified 
recreation for all interested employees, 
particularly — those 
routine. 

A man whose job requires little per- 


whose jobs are 


sonal decision benefits greatly from the 
opportunity model railroading affords 
in the way of developing initiative, fore- 










































































sight and creativity. 
The man with 
chance to build 


a sedentary job gets a 
and operate a train, 
giving him a real and_ refreshing 
change from his daily routine. 

The man who works with his hands 
can find an equally satisfying diversion 
in planning schedules and drawing 
train layouts. 


FIVE TYPES OF RAILROADERS 

While the hobby has a wide variety 
of appeals, there are five general classi- 
fications of participants. These can be 
called the modelmakers, inventors, en- 
gineers, dispatchers and 
Many follow more than one area, and 
a few may cover all of them. 

Modelmakers are interested in con- 


spectators. 


struction of scale models and _ usually 
progress from assembling simple kits to 
“scratch-building” from stock materials 





contribt 
For 
thusiasts 
ployees 
Milwaul 
cars in 
“The 
ways be 
interest 
used a 
display. 
visit ré 
cars be 
Becai 
railroac 
projects 
the ho 
tions 0 
ing Oj 
scratch 
with re 
railroa: 







































































ngy 


ats 


ub 

















and purchased parts. 


Inventors like to experiment with 


' various complicated control circuits, de- 
vices and special effects. 


Engineers are interested in simulat- 


‘ing actual operations and are con- 
' cerned with the movements of a specific 
train, usually visualizing themselves as 


being in the cab of the locomotive. 

Dispatchers, on the other hand, think 
hig and view their complicated opera- 
tions from the standpoint of the man in 
the control tower. Spectators, of course, 
include just about everybody. 

One of the attributes of model rail- 
roading as a constructive hobby is the 
number of which a 
hobbyist may participate while still 


directions in 
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contributing to one, over-all project. 

railroad en- 
thusiasts specialize in collecting. Em- 
ployees at Allis-Chalmers Mfg. Co.., 
Milwaukee, Wis., have more than 500 


cars in a collection, varying in size. 


For example, some 


“The railroad companies have al- 
ways been very cooperative and quite 
interested in our work. One company 
used a model of ours for their annual 
display.” said a member. A-C members 
visit railroad yards and inspect real 
cars before building models. 

Because of the nature of a model 
railroad, consisting of numerous small 
projects combined into a whole, it gives 


the hobbyist many separate satisfac- 
tions of accomplishment with continu- 
ing opportunity for challenge. The 
scratch builder is in the driver’s seat 
with regard to the future of his own 
railroad. 


An innovation in operation is now 
under construction at Dominion Found- 
ries & Steel, Ltd.. Hamilton, Ont. Mem- 
bers are building private sidings for 
their own cars. When track-laying is 
completed, the new sidings will be 
wired, and remote control selector 
switches will be installed in the main 
control panel. 


INNOVATION, FASCINATION 

This will mean that any member can 
turn the selector switch to his own sid- 
ing and bring out or put in any of his 
own cars. 
technical 
Klectromotive’s club feels that because 


Besides these aspects, 


of the fascination trains have for chil- 


limited budget, especially when projects 
are worked out by a group. Labor is 
the chief cost because many scrap ma- 
terials such as bits of cardboard, wood, 
paper, spools, dowels, toothpicks, paper 
clips, sand, tacks, etc. can be used. 
Recent indicate that the 
average participant spends less than $3 


surveys 


a week and devotes an average of six 
hours a week to his hobby. After an 
initial period of about a year or so dur- 
ing which certain basic needs are filled. 
the project takes on new dimensions. 
Basic equipment usually consists of a 
locomotive or two, some cars, track, 
power supply and simple small tools. 
Serious hobbyists are discontent with 
the usual small loop of track supplied 
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dren, meetings are open at all times 


for members’ families. Children often 
outnumber the adults. 

Historically, model 
probably as old as railroads, since 


railroading is 


many of the original designs were 
initially produced in scale model form. 
Until the last 30 years or so, however, 
the hobby was limited to a few widely 
scattered craftsmen who made models 
from their own castings. 

Today it’s a different story. Mem- 
bership in an employee railroad club 
offers opportunities for persons with- 
out suitable space to participate on a 
more elaborate basis than the average 
hobbyist could do on bis own. 

Clubs also put the beginner in con- 
tact with more experienced model rail- 
roaders from whom they can learn. 

Contrary to popular opinion, model 


railroading can be pursued on a 





8 


’ 




































































with a train set and quickly turn to the 
construction of some kind of layout. 
These vary from a small test track on a 
shelf or board to large ones occupying 
entire rooms. 


CLUB ORGANIZATION 


In sponsoring clubs, companies 
primarily furnish meeting and layout 
space. In some cases this is augmented 
by supplying lumber and other types of 
material which go into the construction 
of the layout itself. 

The rolling stock used on the track 
is usually the personal property of the 
members, although some basic items 
may belong to the club as a group. 

An important first step in organizing 
a club is to draw up the fundamental 
principles governing its aims, conduct 
and rules. These should be indicated 
broadly enough to forestall any debate 


mbar Ose 






























Control panel and one end of the large lay- 
out built by Lockheed Aircraft Corp.’s Model 
Railroad Club, Burbank, Calif., gives an idea 
of what can be accomplished by a well-run em- 
ployee club. 


over parliamentary interpretations so 
that meetings can be devoted exclu- 
sively to the enjoyment of railroading 
rather than splitting technical hairs. 
Routine business is usually handled 
by an executive committee. Business 
meetings are not necessary, but can be 
held at the discretion of members. 


STRONG RAILROAD TIES 

Even the club’s organization can be 
modelled after real railroads. The club 
president is more appropriately called 
chairman of the board or general man- 
ager. The small club may be patterned 
along the lines of a railroad division 
where the ranking official is the 
superintendent. 

There’s more real railroad flavor to 
the name “chief clerk” than to the title 
secretary. The chief fiscal officer or 
comptroller keeps operations within the 
budget. 

Other members and the officers them- 
selves take on positions as engineers for 
each train, towermen, yardmasters, 
switchmen, dispatchers. 

The dues levied on each member must 
represent his fair share of the expense 
of the club effort. Even if the company 
or employee association underwrites 
most of the cost, it is a good idea for 
the club to have initiation fees and 
modest dues. 

Most clubs meet once a week for 
construction work, but actual opera- 
tion in many is on a bi-weekly or 
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monthly basis. In the early phases of 
construction, or during the period prior 
to club exhibitions, many clubs require 
members to give extra time to construc- 
tion and preparation. 

Once a month, the club should hold 
a program to enlarge members’ knowl- 
edge of the hobby and railroading. 
These programs stimulate a keener in- 
terest in modeling and railroad prac- 
tice. Since the hobby encompasses not 
only accurate modeling but also 
authentic operation, programs should 
emphasize all phases of railroading. 


ADDED ATTRACTIONS 

Excellent films are available. Some 
deal exclusively with operation, while 
others, though largely devoted to travel, 
feature many reference shots of trains 
and equipment. Men from operating 
departments of railroads serve well as 
occasional speakers first 
hand information. 

Many clubs enjoy regional and na- 
tional contacts. This can be accom- 
plished by joining the National Model 
Railroad Assn. and attending its re- 
gional and national conventions. 

Not all club members care to par- 
ticipate in building the railroad. In 
many, the construction work is done by 
a core of eight or 10 members most in- 
terested in that phase of modeling. 

Other members find interest in such 
club activities as photographing trains, 
arranging trips to see real and model 
railroads in nearby towns and a dozen 
other projects. 

Clubs can expand their activities by 
running an annual open house for other 
employees and their families. The gen- 
eral public will also enjoy seeing what 
the club has done, just as the members 
will find satisfaction in showing off 
their equipment. If a small admission 
fee is charged, it helps build the rail- 
road faster. 


providing 


3,000 VISITORS 

Electromotive’s club has an open 
house during the division’s family 
Christmas party. Between 2,500 and 
3,000 visitors attended the club’s show- 
ing within a period of six hours last year. 

The first project for the new club is 
to decide exactly what the members 
want to do. The entire layout from 
track to model towns, railroad yards, 
stations, rivers, bridges, etc. must be 
drawn in detail. 

This is essential not only in building 
the layout but to determine space re- 
quired or to fit space already available. 
Ideally, the club will obtain a perma- 


nent room in which strong benclies or 
tables can be built along the walls at 
convenient height. Some space should 
also be provided for spectators. 
Most model railroads, particularly 
the “scratch-builts” are made in the 


small scale H-O-Gauge of 3.5mm to the f 


foot. Thus, a true scale H-O-Gauge box 
car will be 1/37 of 40 feet, or abou 


514 inches long. Buildings near the § 
track should be made to scale, but those F 


in the background can be smaller t 
create an illusion of distance. 

Yet, with even the most far-sighted 
thinking, many model clubs outgrow 
their original plans. A good example is 
the Fairbanks, Morse & Co. Model 
Railroad Club which recently merged 
with the Beloit (Wis.) Model Railroad 
Club. 

With the donation of FM’s equip. 
ment to the Beloit Club and with the 
utilization of an off-plant location, the 
whole community of Beloit should bene: 
fit, said a club spokesman. 


FROM OUT OF THE “BURN PILE” 

The growth of the Fairbanks, Mors 
club is typical of many. Member 
began eight years ago with a_ space 
18 x 20 feet to house their permanent 
layout. With a handsome contribution 
from FM & Co., the acquisition of 
scrap lumber from the “burn pile” and 
funds donated by individual members. 
work progressed. 

The general plan for the FM railroad 
stemmed from an actual section of the 
Baltimore & Ohio at Cumberland Gap. 
W. Va. The name “Central of Wiscon: 
sin” was attached to the project. After 
three years, major construction was com: 
pleted and the layout was ready. 

Because of the railroad’s appeal to 
boys, visits from scouting organizations 
became frequent, as they do in clubs 
all over the country. The main efforts 
of the club continued by improving 
existing equipment and adding 4 





variety of new pieces. 

One particularly outstanding project 
was completed by an ambitious mem: 
ber. From tin cans and scrap metal, he 
built an operating Bascule double roll: 
ing, railroad lift bridge that required 
about 200 hours of his leisure time. 

The hobby combines these opportuni: 
ties for creativeness with challenging 
feats of engineering that call for ir 
tricate schedules, careful manipulatiot 
and earnest cooperation. 

Thus model railroading involves 4 
game of skill as well as skill of com 
struction. There’s something in_ the 
hobby for everyone. 
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National Golf 


Foundation 
SPONSORS: 


Acushnet Process Sales Co. 
Allied Golf Corporation 
American Steel Box Corp. 


Ariand Miniature Golf Courses 


Bailey & Izett 


Brockton Footwear Sales, Inc. 
Brunswick Sports Products Co. 


Burke Golf Equipment Corp. 
Burton Mfg. Co., Inc. 
Carlon Products Corp. 


Claremont Fairway Golf Range 


Holmes Cook Miniature Golf 
Norman G. Copland & Assoc. 
B. A. Corbin & Son Co. 

Cornell Forge Co. 

G. L. Cornell Co. 
Charles 0. Cox Corp. 
Crescent Plastics, Inc. 
Daco Golf Products Co. 
Bert Dargie Golf Co. 
Davis Felt & Carpet Co. 

Derby Cap Mfg. Co., Inc. 

J. A. Dubow Mfg. Co. 
Dunlop Tire & Rubber Corp. 
Eagle Golf Shop 
Eastern Golf Company 
Fairways Miniature Golf 
Fawick Flexi-Grip Co. 
Fernquest & Johnson Golf Co. 
Jimmy Flowers & Co. 
Golfcraft, Inc. 
Golfdom, Inc. 

Golfing 
Golf Digest 
Golf World 
The B. F. Goodrich Co. 
Gorman Golf Products 
Paul Hahn 

Hand Craft Golf Co. 

C. M. Hill Co. 
Hillerich & Bradsby Co. 
Hilts-Willard Glove Corp. 

Hinson Mfg. Co. 

Ben Hogan Co. 
Jackman Sportswear Co., Inc 
Jacobsen Mfg. Co. 
King’s Golf Clubs 
Kosar Golf Development Lab. 
Krigger & Co., Inc. 
Lamkin Leather Company 
Lauman Golf Supply Co. 
MacGregor Golf Co. 
Fred Matzie Golf Co. 
Mikol Mfg. Co. 
Mueller Brass Co. 
National Capital Toro, Inc. 
National Sporting Goods Assn. 
Jim Noonan Company 
Northern Golf Ball Co. 
Obitz-Farley Ce., Inc. 
Par Aide Products Co. 
Par-inc. 

Par Light Mfg. Co. 
Pedersen Manufacturing Co. 
Perrella Golf Gloves, Inc. 
Professional Golf Co. 
Rainy Sprinkler Sales 
John Reuter 
Roseman Mower Corp. 
Rye Golf Shop 
Ernie Sabayrac, Inc. 
George Sayers 
0. M. Scott & Sons Co. 
Kenneth Smith 
Ted Smith 
Southern Golf Distributors 
A. G. Spalding & Bros., Inc. 
Sports Apparel, Inc. 
Sportsman's Golf Corp. 
Standard Mfg. Co. 
Frank Strassa 
Taylor Brothers 
Stan Thompson Golf Club Co. 
Triangle Conduit & Cable Co. 
True Temper Corp. 
Ralph Tyler 
United States Rubber Company 
Urban Land Institute 
Wilson Sporting Goods Company 
Wittek Golf Range Supply Co. 
Lester Young 


YOU and the NATIONAL GOLF FOUN- 
DATION ... Whether golfer or golf business- 
man, you benefit through the continuing work of 
the National Golf Foundation, a non-profit 
Organization supported by the leading companies 
in the golf industry to assist in the development 
of more golf activities and more golf facilities 
wherever they are needed . .. 


NATIONAL GOLF FOUNDATION AIDS 
include such ‘how-to’ books as: Planning & 
Building the Golf Course, Municipal Golf 
Guide, Golf Operator's Handbook, Planning the 
Golf Clubhouse and the color, sound-slide film 
Community Planning Gets a Golf Course, for 
community golf promotion 


GOLF ACTIVITIES MATERIALS include: 
Golf Lessons, The Easy Way To Learn Golf 
Rules, Golf Events, Golf For Industry, Golf 
Rules Wall Chart, Golf Instructor's Guide, How 








helping more Americans enjoy GOLF 
the “‘Game of a Lifetime’’ 


To Improve Your Golf and the sound-slide 
instruction film Beginning Golf. 


INFORMATION BULLETINS are pub- 
lished by the Foundation covering almost every 
facet of golf activity and operation, including: 
Operating Statistics of Country Clubs, the NGF 
Par-3 Golf Course Survey for 1959, Model By- 
Laws, Services for Better Caddies, and many 
others. 


NGF FIELD SERVICE is available free to 
any individual or group seriously considering a 
new golf course or country club. NGF Field 
Representatives draw on their wide store of 
experience and information in evaluating the 
potential of a new golf course project and will 
advise on the best planning, financing and oper- 
ating procedures necessary... 


FOR MORE DETAILED INFORMATION 
about National Golf Foundation aids and serv- 
ices, fill out and mail this coupon, today... 





Chicago 54, Ill 


NAME: 


TO: NATIONAL GOLF FOUNDATION, Inc. 
804 Merchandise Mart, 


Please send me complete information on National Golf Foundation 
aids & services... 





ADDRESS: 





STATE: 











“The Game ie Lifetion ¢ CITY: 
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YOUTH LEAGUES 


STRIKE OUT! 


Little League’s questionable “‘experiment”’ in 


the Pony and Babe Ruth age range will solve 


no problems, but has already created new ones 


WHO asked for a “Senior” Little League and a “Junior” 


Pony League? Certainly not t 


he millions of boys and 


thousands of adult volunteers who will be expected to sup- 
port these two new overlapping programs. 
What they want are strong national organizations that 


can provide worthwhile support 


to local leagues, that have 


the financial strength to carry out these programs year after 


year and to conduct national el 
expect the national leadership t 


iminations properly. They 
o work only in the boys’ 


interests, not for commercial exploitation. 
The two new programs offer nothing to youth baseball. 


Instead they discredit the entire 


movement and its leader- 


ship. To help give those companies, which have whole- 
heartedly supported the program in the past, a better 
understanding of the situation, R/M reports on the recent 


developments in organized youth 


J» March, Little League Baseball, Inc. 

announced to its member leagues that 
it would undertake a “brand new ex- 
perimental program” during the 1961 
season. 

The program will involve a senior 
division of Little League for boys 13, 
14 and 15 years old. All phases of 
league activity will be identical with 
Little League, and the entire program 
is to be operated by local Little League 
personnel. 

Little League will conduct the pro- 
gram in about 100 senior leagues in 
selected communities throughout the 
country. The stated purpose for the 
“experiment” is to determine the prob- 
lems that exist in the immediate age 
group beyond Little League Baseball; 
why there cannot be more opportunities 
for Little League graduates to continue 
playing baseball. 


ACTION AND REACTION 

With this decision, Little League 
plunged into the age range served for 
the past 10 years by Pony League and 
Babe Ruth League. And, Little League 
competition will be formidable. Not 
only is it the largest and strongest of 
the various youth baseball organiza- 
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baseball. 


tions, but it also provides the players 
who graduate to the Pony and Babe 
Ruth leagues. 

What was the reaction to the Little 
League move? Babe Ruth League 
President Samuel M. Welsh gave this 
statement to R/M: “We are not aware 
of a need in youth baseball for associa- 
tions other than our own in the age 
bracket we have served so long and so 
successfully. We can assure you that 
Babe Ruth League continues to enjoy 
the support of all recognized youth 
baseball organizations, as well as the 
service organizations of the nation and 
leaders of the entire recreation world.” 

Pony League’s response was far more 
positive. In all-out retaliation, Pony 
League announced the formation of a 
Junior Pony Baseball League for boys 
12 and under to become effective im- 
mediately. 

Thus, direct competition between 
Pony and Little leagues has been 
opened on two fronts. Pony League, at 
least, considers it to be a fight for 
survival, judging from this statement 
which appeared in the April Pony & 
Colt Baseball Bulletin: 

“Pony League’s opposition is not to the 
principals and ideals of Little League, 





it is to the administrative policy which 
would not generally be condoned at the 
local league level, a policy so veiled iy 
evasiveness that it appears to be merely 
a disguise for the first step toward 
monopoly which threatens the ver 
existence of Pony League and the fp 
premise upon which it is based.” 


SIX QUESTIONS 
The Bulletin to ask six fp 

penetrating questions which deserve, — 

but will probably never get, answers: 

“Why ... does Little League con 
sider its new undertaking an ‘experi. 
mental program,’ when the same type — 
of program has been operated . . . for 
10 years? 

“Why ... if Little League consci- 
entiously intended to ‘determine the § 
problems that exist in the immediate 
age group beyond Little League Base. 
ball’ was there not a study made of 


goes on 


bs 


existing programs already in operation 
for a decade. . . ? 


“Why ... after 20 years of opera. 
tion has Little League — suddenl 


realized that ‘We must be interested in 
where our youngsters go when _ they 
leave Little League Baseball? 

“Why ... after 20 years of opera 
tion did the program suddenly become 
so urgent it was announced March 10, 
less than two weeks before the opening 


of the 1961 Little League Con 
gress... ? 
“Why ... were the delegates to the 


1961 Little League Congress not per- 
mitted to vote on or debate the merils 
of this plan? 

“Why ... has Little League Baseball 
chosen to publicly ignore the existence 
of programs which were organized 
solely for the purpose of providing 
graduates of Little League an oppor 
tunity to continue playing baseball . .. 
an opportunity which until this time 
Little League has failed to provide?” 

Unanswered, these questions raise 
serious doubts about Little League 
motives in sponsoring a senior division. 

Seeking the answers, R/M_ asked 
Little League to outline the new pro G 
gram and the needs prompting it. Little 
League begged the question, replied 
only that “. . . in view of the fact thal 
the season is still some weeks removel. 
there is little that can be stated at this 
time.” 

Pony League can hardly be blamed 
for retaliating. But the problem is nol 
a need for more competing programs. 
but for strong programs devoted ex 
clusively to the best interests of the 
boys who play the game. 




















Let your Wilson Sporting Goods dealer 
help you pick golf's greatest prizes 


nf Everybody wants to play—and win—when your prize lineup is 
it America’s first line of golf equipment. Whether you're plan- 
' Sure success for your ning a one-day outing or a season of league play, check with 
: company-sponsored your Wilson sporting goods dealer for Wilson clubs, balls, 

If t and the full range of accessories. Here are three prize ideas 
go events which feature famous Wilson quality and are endorsed by 
- these famed members of the Wilson Advisory Staff. 
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ra: to fit a $2,000* budget to fit a $500* budget to fit a $150* budget 
me « 
" e 4sets each of Sam Snead e Set of Arnold Palmer e Set of Sam Snead or 
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e 4 Wilson golf bags 





athletic equipment. 
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Arnold Palmer putter 






e 4 Wilson golf umbrellas 
e 2 dozen Sam Snead 
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Wilson Sporting Goods Co., Chicago 
(A subsidiary of Wilson & Co., Inc.) 
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Tournament Eligibility 


BPAA-AEBC suit forestalls enforcement of new bowling 


or the time being, at least, bowlers 

can proceed to make plans for the 
1961-62 season as they have done in 
the past. 

A temporary injunction issued by 
Federal Court in Chicago, May 2, re- 
stored the status quo to a_ bowling 
world beset by conflicting eligibility 
rules and a lawsuit filed by the Bowl- 
ing Proprietors’ Assn. of America 
which threatened dissolution of the 
American Bowling Congress as an il- 
legal monopoly. 


HOW IT ALL STARTED 

Becoming increasingly serious as the 
months passed, the start of the trouble 
between the two powerful bowling or- 
ganizations dates back to the BPAA 
convention last year, when the proprie- 
tors strengthened the restrictions of 
their tournament eligibility rule (Aug. 
R/M, page 14). 

The revised rule requires that bowl- 
ers must confine all their sanctioned 
league, tournament and advertised ex- 
hibition bowling exclusively to BPAA 
member establishments in order to be 
eligible not only for national BPAA 
events, but also for meets sponsored by 
local proprietor associations affiliated 
with BPAA. 

Believing the BPAA rule to be un- 
fair to bowlers, the American Bowling 
Congress let it be known that unless 
the BPAA changed the rule, the ABC 
would take action at its 1961 congress 
to deny sanctions to any league or 
tournament based on full observance 
of the BPAA eligibility rule. 

Despite the ABC threat, the proprie- 
tors refused to back down (March 
R/M, page 39). At their January 1961 
board meeting, the BPAA concluded 
that the ABC’s proposed action would 
not only be unfair to bowling proprie- 
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Status Quo 
...on the bowling front 
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Temporary injunction issued by Federal Court in the 


tournament eligibility rules for an indefinite period 





tors, but it would actually be illegal. 

Thus, the BPAA announced that if 
the ABC adopted the proposal at its 
convention, the BPAA would file suit 
in Federal Court to enjoin the ABC 
from enforcing the new rule. 

ABC called the bluff and on April 
14, passed the amendment thereby de- 
nying sanctions to any bowling leagues 
and tournaments applying the BPAA 
rule. 

BPAA, however, was not bluffing. 
On April 20, it filed suit against the 
ABC not merely to have its eligibility 
rule upheld but asking that the ABC 
be dissolved as an illegal monopoly. 

The BPAA complaint also asked 
that, pending trial of the case, the ABC 
be enjoined from interfering with 
BPAA tournaments. 

That is exactly what the Chicago 
Federal Court did at a preliminary 
hearing of the case on May 2. The 
Court’s temporary injunction enjoins 
the ABC for an indefinite period from 
enforcing its amended rules. 

Thus, the bowling world returns to 
at least a temporary state of normalcy. 
Without fearing expulsion from the 
ABC, individual bowlers and teams 
may continue with their plans to enter 
BPAA leagues or tournaments during 
the forthcoming season, if they so 
desire. 


TIME TO TALK 

The effect of the injunction is to give 
both parties the opportunity to exhaust 
every possibility of reaching agreement 
outside of court. 

And, regardless of the possible out- 
come of the law suit and its bearing on 
the new ABC rules, both groups have 
good cause to make the most of the 
opportunity. 

Should the case be heard in court 






and be defeated, which of course isa 





chance the BPAA faces, the proprietors 


would, presumably, be forced to live 
with the new ABC_rules. This, the pro- 


prietors claim, would cause irreparable 


loss and damage to the BPAA and it | 
members; would also destroy the tour § 
naments which BPAA has built up — 


over the last 21 years. 

The major national tournaments 
which the BPAA sponsors and _subsi- 
dizes include: the All-Star Tourna- 
ment, National Doubles, National 
Team, National Handicap Team and 
Singles, National Duckpin All-Star and 
the new National Junior Champion- 
ships for boys and girls. (It should be 
pointed out that when ABC adopted 
the amendment, it authorized its Ex. 
ecutive Board to set the effective date 
of the regulation. The date had not 
been set up until the time the tem- 
porary injunction was issued. ) 


BPAA‘S CASE 

Should outside efforts fail and_ the 
BPAA subsequently win its case in 
court, the ABC would cease to func: 
tion as it is presently constituted, if al 
all. 

In asking for the dissolution of the 
ABC, the BPAA complaint charges 
that the ABC exercises domination, 
monopoly and control over the bowling 
world in violation of the Federal anti- 
trust laws. It is alleged in the com- 
plaint that the ABC, which has mort 
than 3,839,642 male bowlers enrolled 
in its membership, who pay annual 
dues in excess of $2,700,000 to the 
ABC, has exercised and continues t0 
exercise complete and final jurisdiction 
and government over bowlers, leagues 
and tournaments, of bowling establish 
ments and of bowling equipment! 
manufacturers. 















encourages enthusiasm 


Plan your employee bowling program now — and 

make sure it’s an AMF-equipped Bowling Center. 

Why employee bowling? 

* All employees can participate. Bowling’s easy to learn 
... invigorating but not strenuous. 

*Sure-fire popularity. Bowling is today’s most popular 
participation sport. 

* You benefit. Bowling teamwork builds a better on-the- 
job work team. 

' Low-cost program. League bowling goes easy on recre- 
ation funds. Your “Magic Triangle”-equipped bowling 
center supplies all equipment. 


Why at a “Magic Triangle” Center? 


¢ Matchless equipment. League bowlers appreciate AMF 
extras such as exclusive “Magic Triangle” Automatic 
Pinspotters and Signaling Units. You get ’em at no 
extra cost, so why settle for less! 


e Superb facilities. AMF-equipped centers offer ultra- 
modern equipment, luxurious surroundings, delightful 
refreshments that make an evening complete. 


¢ Friendly cooperation. Your neighborhood AMF- 
equipped bowling proprietor will be glad to help you 
set up your bowling recreation program — easily and 
economically. See him soon, and get the ball rolling. 


BOWL WHERE YOU SEE THE 


AMF PINSPOTTERS INC. 


SUBSIDIARY OF AMERICAN MACHINE & FOUNDRY COMPANY 


AMF BUILDING « 261 MADISON AVENUE, NEW YORK 16,N. Y. 


“MAGIC 
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RMESITI 


WHAT INTERESTS 
SHOULD BOYS 
PROGRAMS MEET? 


Boy Scout survey finds that 11-13 year-old 
boys like to do just about everything, but 


at 14-16 they have refined their interests 


nlire new areas of programming have opened up to in- 
dustrial recreation directors through the increasing em- 
phasis on sponsoring family activities. 

The man who has concentrated his thoughts and efforts 
on meeting the interests of adult employees, now finds him- 
self becoming more and more involved in providing leisure 
time activities for their sons and daughters. 


PROGRAM PLANNING AIDS 

In order to plan youth programs effectively, two excellent 
studies, which surveyed the needs and interests of ado- 
lescents, have been available for the past several years: 

@ Adolescent Girls, Douvan & Kaye, Survey Research 

Center, U. Of Michigan, 1957, 251 pp.. a national study 

of girls between ages of 11-18, available from the Na- 

tional Headquarters of the Girl Scouts of the U.S.A., 830 

3rd Ave., New York, N. Y. 

@ A Study of Adolescent Boys, Withey & Douvan, Sur- 

vey Research Center, U. Of Michigan, 1955, 183 pp.. 

national survey of boys in the 14-16 year age range, 
available from the National Council of the Boy Scouts of 

America, New Brunswick, N. J. 

Now, a third study pertaining to boys in the 11-13 age 
range may also be obtained from the Boy Scout National 
Council. Entitled, 4 Study of Boys Becoming Adolescents, 
the survey sought to determine the needs and concerns, ac- 
tivities and interests of boys in this group, their organiza- 
tional memberships and their attitudes toward institu- 
tionalized groups. 


INTERESTS EMPHASIZED 

Because of its particular value to industrial recreation 
directors, the report’s findings with regard to interests and 
activities are summarized below along with the reproduc- 
tion of the interesting table showing the relationship be- 
tween participation and enjoyment of an activity. 

Examination of the table shows that no age group seems 
to be more zestfully active than 11-13 year-old boys. There 
is scarcely an activity (in the long list used in the study) in 
which 11-13 year-olds do not report as widespread par- 
ticipation as the 14-16 year-old boys. 
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Perhaps even more revealing, enjoyment is very high ip 
almost every activity. For the 11-13 group, enjoyment of 
an activity is lower than participation in only three cases: 


baseball, reading books and comics, and gardening. Wel 
over half the listed items are enjoyed by more than 90%) 


of the boys who tried them. 
Thus, popularity or enjoyment of an activity, among 






those who have tried it, offers no meaningful yardsticks for F 
program planning. The 11-13 year-olds seem to like doing 


just about everything. 


ANOTHER INTERPRETATION 

However, the authors of the study, also conducted }y 
Michigan’s Survey Research Center, point out a more im 
portant line of interpretation: “. . . assume that the boys 


really do enjoy the activities they reported to enjoy . . . as F 


sume further that enjoyment does not mean interest in a 
lengthy commitment to an activity—still, we must deduce 
that boys would like to do most of these activities but can- 
not do so.” With the 11-13 group, their opportunities to 
participate differ far more than their enjoyment of the 
various activities. Hence, the authors conclude that their 
“interest in learning and doing is not being well met.” 

To illustrate their findings graphically, the authors con: 
jured up a representative group of 20 boys in the 11-13 age 
range. Together they reflect the pattern of responses from 


all: 


20 of them watch television 

19 play baseball in some form or another 

18 go swimming 

16 play some form of football 

15 want to be neither the oldest or youngest in a club 
13 spend less than an hour a day on homework 

12 would like sports and games in a club program 

11 attend dances, the same number have some kind of 


job 
9 belong to some sort of athletic team, and 9 think 
that a new club should probably have girl members 
belong to no organization 
belong to no club or athletic team 
belong to two or more organizations 
have no “best friend” 


wm oes 


The relationships between participation and enjoyment 
is much more meaningful with regard to 14-16 year-old 
boys who have begun to specify their interests more clearly. 

From this and other data gathered in the study, the 
authors have inferred several aspects of an organizational 
program that would appeal to boys aged 11-13. 


PROGRAM IDEAS 

“A broad, varied program with meaningful accomplish: 
ments seems to be suggested,” the authors state. “The sup- 
port of friends and parents is necessary in most cases. ‘Ex: 
periments’ in doing things on their own are of interest. 
Feelings of ‘making good’ are highly encouraging. Out- 
door activities are particularly interesting. Opportunities to 
do a great number of things for which there are no other 
wise available facilities are eagerly sought.” 

As the authors point out, “The variety merits comment. 
It obviously has implications for youth agencies. The fact 
that there is no single set of activities, no one design that all 
boys want for an organization, means that no single program 
can hope to appeal to all the boys of this age group.” 
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Activities: Participation and Enjoyment 
a FT . sate FOR SUPERIOR DESIGN, CONSTRUCTION 
oe —Boys 11-13— —Boys 14- 
al iene tense AND.PERFORMANCE...FAR GREATER 
)o of par- of par- STRENGTH...UNEQUALLED SAFETY... 
‘ Percent ticipants Percent ticipants 
reporting enjoying reporting enjoying | 
ne 5 Activity activity activity activity activity | 
for 
, nee eae a ee 
ne 
TEAM SPORTS 
) boseball 94% 92% 85% 7% | Hop 
Basketball 79 86 81 66 
foe ne mM PARK, PICNIC, 
™ 7 INDIVIDUAL SPORTS | PLAYGROUND 
ys & i i 89% 95% 87% 96% 
J Swimming } 
as: F Roller skating 60 84 59 43 | AND SWIMMING 
af sting c.f = os POOL EQUIPMENT 
» Ice skating — — 
v4 Skiing, ice skating — — 41 50 Since 1911 the finest equipment built, 
in- & Horseback riding 57 95 40 58 backed by lifetime guarantee against 
to Skin diving 13 94 as defective materials and construction * 
he Water skit 9 94 . specified by leading recreational | 
a Seng skiing 2 ‘“ ; authorities for almost half a century. 
air 0 ——— Naieetis : 
Tennis —_ 19 20 rr» > Send for New Catalog 
- Write for Folder a 
OUTDOOR ACTIVITIES On AMERICAN’S 
8° Fishing 89% 92% 81% 61% JIM PATTERSON 
Dm fF Hunting, shooting 65 96 68 71 LIFETIME 
neato : +£ = ae Aluminum AMERICAN 
Hiking 74 89 a ne IN PLAYGROUND DEVICE CoO. 
Camping, hiking —_— — 60 59 BOARD ANDERSON, INDIANA, U.S. A. 
Outboard motoring 48 98 —— — WORLD'S FINEST E aE j aH 
Sailing 12 94 oom _— OFFICIAL BOARD 
Boating, canoeing, sailing — — 53 56 SS 
Cooking outdoors 64 94 — — z 
FORMAL SOCIAL sail ca = ] 
ACTIVITIES 
Parties 90% 93% 74% 54% 
oP on a a These speakers... 
nk — INFORMAL SOCIAL FRED FAASSEN 
rs ACTIVITIES “Making the Most of Maturity’ (Retirement) 
Going to movies 95% 97 %o 92% 46% 
listening to radio, records 94 95 86 39 GEORGE J. LEHRER | 
Watching television 98 wa 84 45 “Word Magic—Speak Up” or “Mr. Lincoln” 
Ind i 
0 i nga DR. G. HERBERT TRUE 
cards, ping pong 96 96 — -_— “Mr. Creativity” 
Playing cards, games — — 69 31 oe Sieeene re 
Pin — a 53 33 ° 
nt cae 38 93 33 *0 Available through your talent agent 
Id Bicycling 94 94 — — ...or Johnny Jones, representative | 
ly Meeting friends at drug store a se 60 34 ab. ial , — 
ly. ibs 9g 9 Ah Ave . 
he | P00), billiards 2% 59 203 N. Wabash Ave., Chicago 1, Ill. 
val 
HOBBIES 
Read books 88% 85% 76% 38% 
_ comics 88 88 imagination and resourcefulness 
ake care of pet 89 95 60 55 . : 
are vitally important to the 
sh- Make things in arts and crafts 76 91 58 48 € y Pp 
- Make things like model planes 80 92 —— — SUCCESS of any 
P Make electrical things ] industrial 
| Sc » 2 — — |) WHAT'S THE © vexcecon 
st. ae “rn house 64 " — a director. 
— ro — si ss a “Old stuff” is no fun. It’s the 
to : 
Take photographs 65 90 32 43 fresh approach, the new wrinkle i 
Tf Gardening 74 70 46 29 that make ( 
Play musical instrument 47 93 32 51 x your program 
nt. = stamps or coins 48 98 33 35 e grow in 
act ake model racer 42 81 — — popularity. 
all (§ (Number interviewed) (1435) (1435) (1045) (1045) The big ideas which do the job best 
im This symbol (——) indicates the use of a category in one study not used are reported each month in R/M. 
in the other study. 
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Comprehensive agenda promises full coverage 


of program operation, supervision, planning 


MORE than 400 industrial recreation directors and _per- 
sonnel specialists from companies throughout the United 
States and Canada will converge on Chicago, June 11-14, 
for the 20th anniversary NIRA Conference and Exhibit. 

To provide four full days of concentrated study of in- 
dustrial recreation administration and operation the Con- 
ference has scheduled 12 specialized seminar sessions, four 
important general sessions, 90 exhibits and many other 
valuable events and activities. 

The highlights of this year’s outstanding Conference 
are outlined below. For complete details on all activities, 


and solutions to 
problems pertaining to a vast range 


deas, information 
of industrial recreation-employee serv- 
ices activities have been packed into 
the full, four-day agenda of the 20th 
anniversary NIRA Conference and 
Exhibit, June 11-14, in Chicago. 

The depth and scope of the program 
guarantee profitable attendance by in- 
dustrial recreation directors, personnel 
specialists and other executives respon- 
sible for their firms’ employee services 
programs. 


PROGRAM ADMINISTRATION, FINANCE 

Major emphasis of the seminar dis- 
cussions and featured speakers will be 
placed on efficient administration of 
employee programs. 


Hal Schumacher 
President 
Athletic Goods Mfrs. 


see the Official Program inserted between these pages. 


Hal Schumacher, president of the 
Athletic Goods Manufacturers 
will head a study session on improving 
Purchasing Practices. Another semi- 
nar, Common Sense Cost Cutting, will 
present several interesting case histo- 
ries of how some companies have cut 
the fat but not the fun out of their 
budgets for specific activities. 


Assn., 


Always concerned over a primary 
source of recreation revenue, Confer- 
ence delegates will gain a wealth of 
valuable information from the general 
session, How To Improve Your Vend- 
ing Program, headed by Walter Reed, 
public relations director of the Na- 
tional Automatic Merchandising Assn. 

Nick George, vice president of em- 
ployee and public relations, Brunswick 


Walter Reed 
National Automatic 
Merchandising Assn. 


Nick George 
Vice President 
Brunswick Corp. 


Corp., will stress the importance and 
relationship of his two specialties. V.F, 
Hernlund, recreation director, Chicago 
Park District, will detail the methods 
and necessity for cooperation between 
industries and municipalities. 

Certain to be a hit of the entire 
Conference, G. Herbert True, famous 
speaker and noted research psycholo 
gist, will present his inspirational 
“Ideas that Make Men Great,” empha 
sizing the need for imagination and 
creativity in business. 


SPECIAL GROUPS 

The importance of a “leisure educa 
tion” has greatly increased the recre& 
tion director’s responsibilities in his 


company’s retirement program. To 


G. Herbert T 
Lecturer 
Research Ps 
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Twenty Years of Service to Business and Industry 


With this Conference and Exhibit. the Na- 
tional Industrial Recreation Association marks 
its 20th year of service to industry. 

Since its incorporation on November 21, 
1941, under the name Recreation Association 
for American Industry. NIRA, exclusively, 
has served the needs of industrial recreation 
programs and personnel, has championed the 
principles of industrial recreation as an effec- 
tive management-employee relations policy. 

It was for these reasons that 12 industrial recreation directors 
met at the National Recreation Congress in Baltimore during October 
1941, and decided to organize an association that could devote full 
time to developing industrial recreation ideas and programs. 

The following spring, at the invitation of Dr. Floyd Eastwood. who 
became NIRA’s first president, the group met at Purdue University 
to draft a constitution and elect officers. 

With a $2,500 grant from Brunswick Corp.. the fledgling group 
was given the means to launch its first project, a national survey of 
industrial recreation. In October 1941, the group held its first con- 
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ference in Cincinnati, where it completed its organizational plans. 


Past Presidents: 

1941-44 Dr. Floyd R. Eastwood, Los Angeles State College 
1944-46 Edward B. DeGroote*, Servel, Inc. 

1946-47 James F. Walsh, Chrysler Corporation 

1947-48 R.C. Skillman, Champion Paper & Fibre Co. 
1948-49 CC. A. Benson, Eastman Kodak Company 

1949-51 W.H. Edmund, Goodyear Tire & Rubber Company 
1951-52 John R. Ernst*, National Cash Register Co. 
1952-53 William T. Prichard*, General Motors Corporation 


Early in 1942, the Athletic Institute: led by L. B. Icely, president 
of Wilson Sporting Goods Co., and Hugo Goldsmith, president of | 
MacGregor-Goldsmith Sporting Goods Co.: agreed to subsidize the 
RAAI with funds for a full-time secretary, office and travel expenses 
Raymond Millard was hired as the first executive secretary. 

By the end of the war, the RAAI was firmly established. In 1945. 
John Fulton succeeded Millard as executive secretary. and the name 
was changed to Industrial Recreation Association. “National” was 
added to the Association’s name in 1948. 

Under Fulton, membership continued to grow rapidly and services 
were expanded with the semi-monthly publication of the NJRA \eus. 
letter and Idea Clinic and distribution of program manuals. 

The present executive secretary. Don L. Neer, followed Fultor 
in 1955, and continued to expand NIRA services and membership 
Recreation Management, NIRA’s official monthly magazine made its 
debut in 1958: the Helms Award program was launched in 1959: and 
national sports and hobby contests were developed: important addi 
tions to the valuable services offered to NIRA members. 

NIRA’s growth and development has been guided by the following 
outstanding industrial recreation leaders who have served witl 
distinction as NIRA presidents: 


1953-é \. H. Spinner, Armstrong Cork Company 
1954-55 Ralph M. Isacksen, J. P. Seeburg Corp. 
1955-56 Carl Klandrud. Allis-Chalmers Manufacturing Co. 
1956-57 Ben M. Kozman, Thompson Ramo Wooldridge Inc. 
1957-58 Kenneth Klingler, Consolidated Vacuum Corporation 
1958-59 Thomas G, Croft, Convair, Div. of General Dynamics Corp. 
1959-60 John H. Leslie, Minnesota Mining & Mfg. Co. 

* deceased 





1960-61 NIRA Officers 


President: Oskar Frowein, Republic Aviation 
Corp., Farmingdale, N. Y. 
Vice Presidents: A. Murray Dick, Dominion 
Foundries & Steel, Hamilton, Ont. 
Walter Dowswell, Motorola, Chicago, III. 
Earl Schreiber, The Timken Roller Bearing 
Frowein Co., Canton, Ohio 
Newt West, Helms Bakeries, Los Angeles, Calif. 
Treasurer: Frank Davis, Lockheed Aircraft Corp., Burbank, Calif. 
Research Director: Gordon Starr, U. of Minnesota, Mnpls, Minn. 
Immediate Past President: John H. Leslie, Minnesota Mining & 
Mfg. Co., St. Paul, Minn. 
Executive Secretary: Don L. Neer, NIRA, Chicago, III. 
Regional Directors: 
I J. J. Minella, Eastman Kodak Co., Rochester, N. Y. 
Oskar Frowein, Republic Aviation, Farmingdale. N. Y. 
II Earl Schreiber. Timken Roller Bearing, Canton, Ohio 
D. H. Zieverink, General Electric, Cincinnati. Ohio 
Walter Dowswell, Motorola, Inc., Chicago, Il. 
Charles Haggerty, Ford Motor Co., Dearborn, Mich. 
W. W. Bernard, Temco Electronics, Dallas, Texas 
Bert Granville. McDonnell Aircraft Corp., St. Louis, Mo. 
John O. Peters, Western Machine Co., Milwaukee. Wis. 
Warren Wallgren, Theo. Hamm Brewing Co., St. Paul, Minn. 
Summers Jarrett. The Chemstrand Corp., Pensacola, Fla. 
Robert Turner, West Point Mfg. Co., West Point. Ga. 
Newt West. Helms Bakeries, Los Angeles, Calif. 
Ken Kellough. North American Aviation, Los Angeles, Calif. 
VII James Charrington, Polymer Corp., Ltd., Sarnia. Ont. 
4. Murray Dick, Dominion Foundries & Steel, Hamilton, Ont. 


Conference Committee 


General Chairman: Ralph M._ Isacksen. 
Seeburg Background Music. Inc.. Chicago. 
Ill. 
Sergeant-at-arms: Arvid Grell. The Seeburg 
( orp., 4 hicago, Ill. 
Entertainment: Walter Dowswell, Motorola. 
Inc., Franklin Park, Ill. 
Isacksen Tours: Edward T. Mitchell, U. S. Steel 
Corp., Gary, Ind. 
Exhibits: William J. Krienitz, Victor Adding Machine 
Chicago, Ill. 
George F. Kalmus, Teletype Corp., Skokie, Ill. 
William Ehnert, Abbott Laboratories, North Chicago, Il. 
Hoyt Mathews, Recreation Management, Chicago, Ill. 
Recreation and Wives Program: P. J. McCarthy, Chicago 
District, Chicago, III. 
Art Conrad, Flick-Reedy Corp., Bensenville, Ill. 
Edith Campbell, State Farm Insurance, Bloomington, III. 
Pearl Goodrich, Chicago Park District, Chicago, Ill. 
Luncheons: E. J. Dietzer, Guide Lamp, Div. GMC, Anderson 
Dale Shaffer. Delco-Remy, Div. GMC, Anderson, Ind. 
Special Events: Peter J. Salvato, The Seeburg Corp., Chicago 
Souvenirs: Col. Benjamin Getzoff, Happiness Travel Service, 
Chicago, Ill. 
Joe Lucko, Fontainebleau Hotel, Chicago, Ill. 
NIRA Office: Mel Ackerman, Chicago Park District, Chicago 
Publicity: Hoyt Mathews, Recreation Management, Chicago 
Joe Corrigan, Danly Machine Specialties, Inc., Chicago 


Executive Secretary: Von L. Neer, NIRA, Chicago 
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Conference 


Program 
Outline 


This Conference Pro- 
gram Outline presents 
at a glance all the ac- 
tivities scheduled for 
each day. For complete 
details on each session, 
speakers and panel 
members, please refer 
to the “blue” pages. 


Sunday, June 11 


10:00 
10:30 


Registration (Ballroom) 


Consult the Experts (Ballroom) 

Informal discussions on travel clubs, ham 
radio, hiking and camping, garden and 
flower clubs, hobby shows, sport car clubs, 
self-improvement programs, flying clubs, 
boat clubs, arts and crafts, rod and gun 
clubs, picnic prizes and industrial recrea- 
tion councils. 


State Chairman Seminar (G.B. Shaw Room) 


Exhibit Hall Opens 


Opening General Session (Ballroom) 

Bill Veeck, Chicago White Sox 

V. F. Hernlund, director of recreation, 
Chicago Park District 

Illinois Bell Chorus 


Exhibits 


General Session (Ballroom) 


“Bowling Ethics,” Nat Kogan, president, 


Bowling propietors Assn. of America 


Exhibits 


Welcome Reception (Ballroom) 


Monday, June 12 


8:00 Keyman’s Invitational Breakfast 


(House on the Roof) 


Exhibits—Registration 


General Session (Ballroom) 
“Demonstrations” 


Exhibits 


NIRA Luncheon (Ballroom) 
Mayor Richard J. Daley 
G. Herbert True, “Ideas Make Man Great” 


Exhibits 


Concurrent Seminars 

1. Activity Ideas for Metropolitan Com- 
pany Programs (Room 104) 

2. Activity Ideas for Small Company Pro 
grams (Gold Room) 

3. Activity Ideas for Women’s Programs 
(Room 103) 


Exhibits 


Regional Meetings 


NIRA Travel Council Reception 
(Bal Tabarin) 
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sday, June 13 


Exhibits—Registration 


Concurrent Seminars 

1. Activity Ideas for Retirees (Crystal) 

2. Purchasing Practices (Gold Room) 

3. Experiences in Company Travel 
(Ruby Room) 


Exhibits 


Anniversary Luncheon (Ballroom) 

Nick George, vice president of employee 

and public relations, Brunswick Corp. 

U. S. Steel Swing Vochestra 

Exhibits 

Concurrent Seminars 

. Operating Policies for Recreation Parks 
and Centers (Crystal Room) 

. NIRA Programs and Services, Today 
and Tomorrow (Gold Room) 

. Employee Recreation Association News- 
letters (Ruby Room) 


Exhibits 
Exhibit Hall Closes 


Baseball Game (Sox vs Angels) optional 
Theatre (Gypsy) optional 


Wednesday, June 14 


8:30 
9:00 


Registration 


General Session (Ballroom) 

“How to Improve Your Vending Program,” 
Walter Reed, Nat'l Assn. of Automatic 
Merchandisers 


Concurrent Seminars 
1. Penny for Your Ideas (Louis XVI Room) 
2. Common Sense Cost Cutting 
(Crystal Room) 
3. Planning and Financing Recreation 
Facilities (Gold Room) 


NIRA Awards Luncheon 

(G. B. Shaw Room) 
NIRA-NRA Shooting Award 
Sportsman of the Year 
Helms Award Presentations 


Registration for Election (Crystal Room) 


Annual Meeting and Election of Officers 
(Louis XVI Room) 


Annual Banquet and Floor Show 
(Ballroom) 


Bill Veeck 
President 

Chicago White Sox 
Opening Session 


Richard J. Daley 
Mayor 

City of Chicago 
Monday Luncheon 


G. Herbert True 
Research 
Psychologist 
Vonday Luncheon 


Nick George 
Vice President 
Brunswick Corp. 
Tuesday Luncheon 
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Hotel Directory 


Room Locations 
Grand Ballroom 
Exhibit Hall 
Registration D 
NIRA Office .... 
NIRA Press Office........ 
Crystal Room ......... 
Gold Room 
Louis XVI Room.... 
Ruby Room .............. renee 
Rooms 103, 104, 106, 107, 108. 110. 113, 114 
George Bernard Shaw Room 
Bal Tabarin Room.. 
House on the Roof......... 
Registration Desk 
Sunday: 10:00 a.m. to 5:00 p.m. 


Monday and Tuesday: 8:30 a.m. to 5:00 p.m. 


Wednesday: 8:30 a.m. to Noon.... 
NIRA Office 
8:30 a.m. to 5:30 p.m. (daily) 


Information 


Tickets 


.... Mezzanine 
Mezzanine 


Ballroom Foyer, Mezzanine 
-Exhibit Hall. Mezzanine 
exhibit Hall. Mezzanine 


-[st floor 

-[st floor 

....lst floor 

[st floor 

[st floor 
....lower level 
e-ee--Oth floor 
22nd floor 


Ballroom Foyer 
Ballroom Foyer 
Ballroom Foyer 


Exhibit Hall 


Exhibit Hall (Mezzanine) 
Sunday: Noon to 2 p.m., 3 to 4 p.m., 5 to 6 p.m. 


Monday: 8:30 to 9:30 a.m., 11 a.m. to noon, 2 to 3 p.m. 4 to 5 p.m 
Tuesday: 8:30 to 9 a.m.. 10:30 to 11:30 a.m.. 2 to 3 p.m. 4:30 


5:30 p.m. 

NIRA Press Office 

8:30 a.m. to 5:30 p.m. (daily) 
Welcome Reception 

Sunday, June 11: 7:30 to 10:30 p.m 
Luncheons 

Monday, June 12: Noon.. 

Tuesday, June 13: Noon 

Wednesday, June 14: Noon 
Annual Meeting and Election 

Wednesday, June 14: 2:00 to 5:00 p.m. 
Banquet and Floor Show 

Wednesday, June 14: 7:00 p.m. to Midnight. 
Board of Directors Meetings 

Saturday, June 10: 1:00 to 5:00 p.m. 

Thursday, June 15: 9:00 a.m. to Noon... 


Badges 


Exhibit Ha’ 


G. B. Shaw Roo 


....Ballroo’ 
Ballroo 


..Room 1 
-Room 16 


Tickets are required for the Welcome Reception: Monday, Tuesday 


Badges are required for admission to all meetings and schedulg 


and Wednesday luncheons; and the NIRA Banquet and Floor Show. 
These tickets will be furnished all Conference registrants. Wives 
who register will receive tickets to the Welcome Reception and the 
Banquet and Floor Show. Guests may he admitted to these functions 
upon payment of the following fees: 

Welcome Reception sent $3.00 

Mon.. Tues.. or Wed. Luncheon.....................---- 

NIRA Banquet and Floor Show 


social functions, They are available at the registration desk dail 
Baseball Game, Theater 
Tickets for the show “Gypsy” and Chicago White Sox night bas 
ball game, Tuesday, June 13. 8:00 p.m. at Comiskey Park may J 
purchased at the registration desk for $2.00 each. 
First Aid 
The Hotel Sherman has a resident doctor on call at all times, Ca 
the operator in an emergency. 











10:¢ 
10: 


a.m. REGISTRATION OPENS (Ballroom Foyer) 
a.m.-Noon CONSULT THE EXPERTS (Ballroom) 
Chairman:. John Crnich, Employee Activities. R. R. 
Donnelley & Sons, Chicago, Il. 
Travel Clubs: H. B. Aitken, Recreation Director. 
General Electric Co.. Nela Park. Cleveland, Ohio. 
Charles H. Cunningham, Employee Activities Co- 
ordinator, Dept. of Agriculture. Washington, D. C. 
Hi-Fi Clubs: Paul Neuman, Recreation Manager. 
Stromberg-Carlson Co.. Rochester. N.Y. 

Rod and Gun Clubs: Frank Daniel, Secretary, Va- 
tional Rifle Association, Washington. D.C. 

Dick Miller, Sporting -irms Mfrs. & Ammunition 
Institute, Crown Point, Ind. 

Arts and Crafts: Marilyn Greenlaw, Recreation 
Specialist, Nationwide Insurance. Columbus. Ohio 
Mrs. Lillian Howard, Chicago Park District, Chicago. 
Hiking Clubs: Robert D. Delius, Recreation Director. 

Tennessee Eastman Co., Kingsport, Tenn. 

Garden Clubs: Paul Kuppinger, Recreation Director. 
Delco Appliance Division. GMC, Rochester. N.Y. 
Industrial Recreation Councils: Andy Thon, Ex- 
ecutive Secretary, Milwaukee County IRC. Milwau- 

kee, Wis. 
Ralph Smith, Secretary-Treasurer. San Diego IRC. San 
Diego, Calif. 
Adult Education Classes: William O’May, Person- 
nel Manager, Flick-Reedy Corp.. Bensenville. Il. 
Water Skiing Clubs: Max Dodson, Personnel Man- 
ager, Beloit Iron Works. Beloit. Wis. 

Picnic Activities: John E. Shallcross, Representative. 
Oak Rubber Co., Ravenna, Ohio 

Flying Clubs: Jack Gaske. U.S. Steel Corp... Good- 
fellow Club, Gary. Ind. 

Hobby Shows: Verne Vaught, Recreation Director. 
Continental Steel Corp., Kokomo, Ind. 


Sports Cars: Robert J. Benn, Recreation Director. 
Grumman lireratt Engineering. Bethpage. NS 
11:00 a.m.-Noon STATE CHAIRMEN SEMINAR (G. B. Shaw Room) 
Chairman: Oskar Frowein. Recreation Director, Re 
public Aviation Corp. Farmingdale, N.Y. 
Noon-2:00 p.m. EXHIBIT HALL OPENS 
2:00 p.m.-3:00 p.m. OPENING GENERAL SESSION (Ballroom) 
Chairman: Ralph Isacksen. General Manager, See 
burg Background Music. Inc.. Chicago. Ul. 
Welcome: Oskar Frowein. Recreation Director, Re- 
public Aviation Corp.. Farmingdale, N.Y 
Conference Theme: “\|ndustry-Municipal Coopera 
tion In Recreation’, Vern Hernlund. Director of 
Recreation, Chicago Park District. Chicago, Ul. 
Entertainment: Illinois Bell Telephone Company 
Chorus, Director. Robert S. Childe 
Introduction of Speaker: Ben \L. Kozman, Activities 
Manager, Thompson Ramo Wooldridge. Inc.. Cleve- 
land. Ohio 
Keynoter: Bill Veeck. President. Chicago White Sox. 
Chicago, Ill, “Inside Baseball. U.S.A¥ 
3:00 p.m.-4:00 p.m. EXHIBITS 
4:00 p.m.-5:00 p.m. GENERAL SESSION—‘“BOWLING ETHICS” 
(Ballroom) 
Chairman: Carl Klandrud, Recreation Director, 1lis 
Chalmers Mig. Co.. Milwaukee. Wis. 
Panelists: Nat Kogan, President. Bowling Proprie 
tors Assn. of America, Cleveland. Ohio 
Howard Seehausen. Executive Director. Bowling Pro 
prietors Assn. of America, Park Ridge, III. 
Wally Dowswell, Recreation Director, Motorola, Inc.. 
Franklin Park. Hl. 
Edith Campbell, Recreation Director, State Farm In- 
surance Co.. Bloomington. Ll. 
Karl Schreiber. Recreation Director. Timken Roller 
Bearing Co., Canton. Ohio 
5:00 p.m.-6:00 p.m. EXHIBITS 
7:30 p.m.-10:30 p.m. WELCOME “HOEDOWN”—Western Style 
(G. B. Shaw Room) 
Chairman: Wally Dowswell. Recreation Director, 
Votorola. Inc... Franklin Park. Ul. 
Orchestra: John “Do-Si-Do” Dolce, I LS. Chicago 
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8:00 a.m.-9:30 a.m. KEYMAN INVITATIONAL BREAKFAST 
BUFFET (House On The Roof) 


Host: Republic Aviation Corporation. Farmingdale. 


Chairman: Oskar Frowein. Recreation Director 


8:30 a.m.-5:30 p.m. NIRA OFFICE AND PRESS ROOM 
(Exhibit Hall) 


8:30 a.m.-5:00 p.m. REGISTRATION DESK OPEN 
(Ballroom Foyer) 


8:30 a.m.-9:30 a.m. EXHIBITS 


9:30 a.m.-10:30 a.m. 
(Ballroom) 
Chairman: Ed Mitchell. Recreation Director. U.S, 

Steel Corp.. Gary. Ind. 

John Bowman. Executive Secretary. Vational Assn. o/ 
Imusement Parks. Pools and Beaches. Chicago. Il.. 
“A Perfect Picnic at Riverside” 15 minute film on 
an industrial picnic at Riverside Park. Agawam. 


Mass. 


GENERAL SESSION—DEMONSTRATIONS 


Jake Lucas. Shakespeare Company. Kalamazoo. Mich.. 
Bait Casting Expert 


Richard H. Stroud. Executive Vice President. Sport 


Fishing Institute. Washington. D, C. Conservation 


10:30 a.m.-11:30 a.m. EXHIBITS 


Noon-2:00 p.m. NIRA LUNCHEON (Ballroom) 
Chairman: Oskar Frowein. NIRA President. Rec ea 
tion Director. Republic Aviation Corp. Karn ng 


dale, N. Y. 


Invocation: Verne Vaught. Recreation Director. (or 
tinental Steel Corp... Kokomo, Ind. 


Welcome: Hon. Richard J. Daley. Mayor of Chic 


Keynoter: Herb True. Research Psychologist, “oeas 


Make Men Great” 
Music: Adele Scott 


2:00 p.m.-3:00 p.m. EXHIBITS 


3:00 p.m.-4:00 p.m. CONCURRENT SEMINARS 


|. ACTIVITY IDEAS FOR METROPOLITAN COMPANY ; 
RECREATION PROGRAMS (Room 104) 


Aclivitied 
Issurance Societ 


Chairman: David Fk. Chapin. Manager. 
and Services. Equitable Life 


New York. N. Y. 


Panelists: Cam Haslam. Recreation Supervisor. 
Boeing Company. Seattle. Wash. 


Pod. MeCarthy. Assistant Director of Recreation. C/ 
cago Park District. Chicago. Ul. 


Boh Nead. Personnel Supervisor. MaeGregor Spo 
Products. Cincinnati. Ohio 


Louis Rosenberg. C.PLA.. Golman. Brookstone & Con 
pany. Chicago. Ill. 





ll. ACTIVITY IDEAS FOR SMALL COMPANY 
RECREATION PROGRAMS (Gold Room) 


Chairman: Arthur L. Conrad. Public Relations Man 
ager. Flick-Reedy Corp. Bensenville. Hl. 


Panelists: Mary J. Best. Recreation Director. Dis 
tillation Products Industries. Rochester. N.Y. 


Keaneth J. Leonard. Activities Supervisor. Sale Rive 
Project Emp. Ree, Assn... Phoenix. Ariz. 


Robert E. Moss. Director of Industrial Recreation 
WCCO Corp. RAD... Wilmington. Mass. 


Fred A. Wilson. Coordinator of Emplovee Activities. 


Scovill Mig. Co. Waterbury. Conn. 


James Lee. Activities Director. Indiana Farm Bureau 


Cooperative tssn.. Ine. Indianapolis. Ind. 


il. ACTIVITY IDEAS FOR WOMEN’S PROGRAMS 
(Room 103) 


Chairman: \iss Mary A. Kenneily. Recreation \¢ 
tivities Supervisor.  lmerican Telephone & Tele 


graph Cou. New Yorke N.Y. 


Panelists: Frank Llovd. Jr. Regional Manager. Ca 
gill Productions. Ine. New York. N.Y. 


Millie Kanieski. Women’s Activities Director. Mote 
rola. Inc.. Franklin Park. Hl. 


Velva Pearce. Recreation Director. Vationwide Insur 
ance Co. Raleigh, N.C. 


Mrs. Lee Hague. Industrial Relations. Safeway Store 
Inc. San Francisco. Calif, 


Velma ML. Cobb. Secretary. Bird Club. Bird & Son. Ine, 
Kast Walpole. Vass. 


4:00 p.m.-5:00 p.m. EXHIBITS 


5:00 p.m.-6:00 p.m. REGIONAL BUSINESS MEETINGS 


(NIRA Election Center—tLouvis XVI) 
Region I—East (Room 104): Chairman: Oskar 


; . 7 
Frowein. Reereation Director, Republic Iriation 


Corp.. Farmingdale. N.Y. 


Region I1—Mid-east (Room 103): Chairman: 
Daniel H. Zieverink, Supervisor of Emplovee Sery 
ices. General Electric Co. Cineinnati. Ohio 


Region I1l1—Mid-west (Room 114): Chairman 
Charles Haggerty. Recreation Direetor, Ford Motor 
Co.. Dearborn, Mich. 


Region IV—South (Room 113): Chairman: 
Robert Turner. Coordinator, Dept. of Community 
Recreation. Hest Point Mig. Co.. West Point. Ga. 


Region V—Northwest (Room 110): Chairman 
Warren \ alleren Recreation Superviser, Theo. 
Hamm Brewing Co. St. Paul, Minn. 


Region VI—Southwest (Room 108): Chairman 
Sert Granville. Recreation Supervisor, WeDonnell 
lircraft Corp.. St. Louis. Mo. 


Region ViII—West (Room 107): Chairman: Ken 
neth Kellough. Recreation & Welfare Administra 
tor, Vo th merican li ation, Ine ~" | Os Anveles. 
Calil 


l 


Region Vill—Canada (Room 106): Chairman: 
\. Murray Dick. Director of Reereation. Dominion 
Foundries & Steel. Ltd. Hamilton, Ontario 


8:00 p.m.-10:00 p.m. NIRA TRAVEL COUNCIL RECEPTION 


(Bal Tabarin Room) 

Co-chairmen: James Lynch. Thos. Cook & Son. New 
York. N.Y. Don Daly. American Express Company 
New York. N.Y. Special travel door prizes inelud- 
ing one week trips tor two to many famous resort 


areas 
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V. PURCHASING PRACTICES (Gold Room) 


Chairman: Tom G. Croft, Chief of Employee > rv. 
ice, Convair, Div. of General Dynamics Corp.. Ft 
Worth, Texas 
Panelists: Daniel H. Zieverink, Supervisor, Emp! 
Services. General Electric Company, Cinein 
Ohio 
aia ee < hibit by peicnnanineaieaieacneaes Hal Schumacher, Executive Vice President, -4di 
(Exhibit Hall) dack Bats, Inc.. Dolgeville, N. Y. 
R. E. Van Duzer. Supervisor, Employee Activi 
8:30 a.m.-5:00 p.m. REGISTRATION DESK OPEN Babcock & Wilcox Co.. Barberton, Ohio 
(Ballroom Foyer) Lewis J. FitzGerald, Recreation Director, GMC T 
& Coach Div., Pontiac, Mich. 
John B. Breuler, Employee Services Manager, ( 
8:30 a.m.-9:00 a.m. EXHIBITS Mathieson Chemical Corp.. New Haven, Conn. 


9:00 a.m.-10:30 a.m. CONCURRENT SEMINARS 


Vi. EXPERIENCES IN COMPANY TRAVEL 
(Ruby Room) 
IV. ACTIVITY IDEAS FOR RETIREES (Crystal Room) 


Chairman: HU. B. Aitken, Recreation Director, Gener 
Electric Co.. Nela Park, Cleveland, Ohio 
Panelists: Robert J. Benn. Recreation Dire 
‘ — . : ; . Grumman Aircraft & Engineering Corp.. Bethp: 
Panelists: Pienies—A. H. Spinner. Supervisor of N. ¥ 6 - f | 
Employee Activities. Armstrong Cork Co. Lan- ; = gored 
ania” We Charles S. Hoyt. Manager, Employee Services, Min. 


neapolis, Honeywell Regulator Co.. Minneapolis 
Bowling Ray Detrick. Activities Assistant. Goodyear Minn. 


Tire & Rubber Co.. Akron. Ohio 


Chairman: Martha L. Daniell. Director of Recrea- 
tion, Vationwide Insurance. Columbus. Ohio 


y 
i 


B. M. Kozman. Activities Manager, Thompson Rom 
Wooldridge. Inc.. Cleveland, Ohi 
Golf—Carl WKlandrud, Recreation Director, Allis . an : 2 the? 
Chalmers Mig. Co... Milwaukee. Wis Eleanor Turns, Director of Recreation, 


Vationu ide 
Insurance. Harrisburg. Pa. 
Housing—TYom Ayers, Executive Director, Ozark 


Joan Reid, Personnel Activities Asst. N. J.. Bell Tel 
Playgrounds Assn.. Joplin, Mo. 


phone Co., Newark. N. J. 
» , " -* 1 » al iy ee » ”" 2 ry wu » 
Travel—Cap Carroll, Supervisor of Employee Activi- Resource Experts: NIRA Travel Council Representa 
ties, Eustman Kodak Company. Rochester. N. : aves 


Counseling—Fred Faassen, Specialist, 
loom } 


Planning. Zion, Il. 


Retirement 
10:30 a.m.-11:30 a.m. EXHIBITS 








Noo 2:00p.m. 20th ANNIVERSARY LUNCHEON 

(Ballroom) 

Host: Brunswick Corp.. Chicago, Hl. 

Chairman: Ralph M. Isacksen, General Manager. See 
burg Background Music. Inc.. Chicago, Ul. 

Invocation: Rev. Patrick Hayes, C.S.V.. St. Viator’s 
Parish, Chicago, Il. 

Entertainment: U.S. Steel Swing Vo-chestra, Gary. 
Ind. Director, Ed Wells, U. S. Steel Choral Organi- 
zation 

Keynoter: Nick George, Vice President. Employee 
and Public Relations, Brunswick Corp... Chicago. 


Ill. 


2:0. p.m.-3:00 p.m. EXHIBITS 


3:00 p.m.-4:40 p.m. CONCURRENT SEMINARS 


Vi. OPERATING POLICIES FOR INDUSTRIAL RECREA- 
TION PARKS AND CENTERS (Crystal Room) 

Chairman: Harry Clark, General Supervisor, Per- 
sonnel Activities, Verair. Dir. of Vorthrop Corp.. 
Hawthorne. Calif. 

Panelists: Lee Corbin, Manager. Recreation Center. 
lerojet-General Corp... Sacramento, Calif. 

Dale Shaffer, Employee Relations Director. Delco- 
Remy Div... GMC, Anderson, Ind. 

Clarence R. Gillaugh. Director of Recreation.  Va- 
tional Cash Register Co.. Dayton, Ohio 

Paul C. Harrison. Recreation Director, -Insco. A Di 
of Gen. Aniline & Film Corp. Binghamton, N.Y 


Vil. NIRA PROGRAMS AND SERVICES TODAY AND 
TOMORROW (Gold Room) 
Chairman: Earl Schreiber. Recreation Director. 
Timken Roller Bearing Co. Canton. Ohio 





Panelists: Bowling Steve Wendelken. FP hirlpool 
Corp.. St. Joseph. Mich. 


Fishing— G. \l. Matlack. Recreation Coordinator. 
1RO. Inc.. Arnold Air Force Station. Tenn 


Softball— Arthur R. Brauer, Assistant Industrial Re 
lations Director. Ravbestos Dir. Ravbestos-Manhat- 
tan. Inc.. Bridgeport. Conn. 


Rifle & Pistol— Frank ©. Daniel. Secretary. Vational 
Rifle Assn. of America. Washington. D. ¢ 


Trap & Skeet—Jim Dee. Director. Shooting Develop 
ment, Sporting irms & tImmunition Mfrs. Institute 


New York. N \ 


Research Gordon | Starr, Univ. of Minnesota, 
Minneapolis, Minn. 


Vill. EMPLOYEE RECREATION ASSOCIATION 
PUBLICITY (Ruby Room) 


Chairman: Charles Bloedorn. Director of Reerea 
tion. Goodvear Tire & Rubber Co. Akron. Ohio 


Panelists: E. T. Mitchell. Reereation Supervisor. 
(.S. Steel ¢ orp.. Gary, Ind. 


\. Murray Dick. Director ot Recreation. Dominion 
Foundries & Steel. Ltd... Hamilton. Ontario 


R Fred Canaday. Reereation Director. General 
Votors ¢ orp.. Detroit. Mich. 


Warren Wallgren. Recreation Supervisor. Thee. 
Hamm Brewing Co.. St. Paul, Minn 


4:30 p.m.-5:30 p.m. EXHIBITS (CLOSE FOR CONFERENCE) 


8:00 p.m.-11:30 p.m. BASEBALL (optional) 


White Sox vs Los Angeles at Comiskey Park. Tieket- 
sold at Registration Desk 





8:30 a.m.-4:00 p.m. NIRA OFFICE AND PRESS ROOM 
(Exhibit Hall) 


8:30 a.m.-1:00 p.m. REGISTRATION DESK OPEN 
(Ballroom Foyer) 


9:00 a.m.-10:15 a.m. GENERAL SESSION—‘“HOW TO IMPROVE 
YOUR VENDING PROGRAM” (Ballroom) 


Chairman: ©. W. Hudson. Personnel Services \an- 
ager. IBM Corporation. Rochester. Minn. 


William J. Krienitz. Manager. Employee Services. 
Victor Adding Machine Company, Chicago, Il. 


W.oJ. Pyper. Jr. Manager-Secretary. Republic As- 
sistance Fund, Inc.. Farmingdale. N.Y. 


Walter W. Reed. Director of Public Relations. Va- 


tional Automatic Merchandising Assn... Chicago, Il. 


John H. Leslie. Manager. Employee Recreation. 


Vinnesota Mining & Mig. Co... St. Paul. Minn. 


10:30 a.m.-11:45 a.m. CONCURRENT SEMINARS 
IX. PENNY FOR YOUR IDEA (Louis XVi Room) 


Chairman: Lon Anthony. Recreation Director. Lock- 
heed Aircraft Corp... ERC. Sunnyvale. Calif. 


Panelists: Wavid N. Goode. Industrial Relations 
Manager. International Harvester Co. Engineering 
Center. Hinsdale. II). 


LeRoy S. Gill. Recreation Supervisor, Minnea 
Gas Company. Minneapolis. Minn. 

Hueh Ve Knott, Director of Recreation. LD) 
Products Div. GMC, Dayton, Ohio 

W. A. Barnes, Director of Athletics. MeKinnon 
dustries. Ltd. St. Catharines, Ontario 


X. COMMON SENSE COST CUTTING (Crystal Roor 

Chairman: Charles A. Mears, Recreation Man: 
B. F. Goodrich Company. Akron, Ohio 

Panelists: Chester V. Pellegrin. Supervisor of 
reation. Detroit Edison Company. Detroit. Mir 

Miles M. Carter. Jr Recreation Director, Med ea 
Trucking Company. Winston-Salem, N.C. 

Donald Hamrock. Recreation Director, Civilian 
fare Fund. Wright-Patterson AFB. Ohio 

TV. KE. Smith. Recreation Director. Texas Instrun 
Ine.. Dallas. Texas 

J}. Ro Mitchell. Chief of Employee Services. Cor 
{stronautics Division, San Diego, Calif, 


XI. PLANNING AND FINANCING RECREATION 
FACILITIES (Gold Room) 

Chairman: Don EF. Ford, Recreation Director. 
Mathieson Chemical Corp... Covington. Ind. 

Panelists: Lakes—Roy E. Ellington. Recreatio 
Counselor. Kaiser Aluminum & Chemical ( 
Ravenswood. W. Va. 

Gymnasiums— Summers Jarrett. Employee Relation: 
Supervisor. Chemstrand Corporation. Pensacola. FI 

Athletic Areas—Norman H. King. Recreation Dire 
tor. Georgia Low kheed Emp. Rec. Club. Mari tt 
Ga. 

Parks: Milton G. Anderson. ERA President. Hugh 
fircraft Co.. Los Angeles, ¢ alif. 

General— A. MI. Cusick. Employee Services Manage 
Cummins Engine Company, Inc.. Columbus. Ind, 





Noc 1-2:00 p.m. NIRA 20TH ANNIVERSARY AND HELMS AWARD 
LUNCHEON (G. B. Shaw Room) 


Chairman: John HH. Leslie. Manager. Employee 


Recreation. Minnesota Mining & Mig. Company. 
St. Paul. Minn. 


Invocation: Rev. Dr. John A. Gardner. Executive 
Associate. Church Federation of Greater Chicago. Ill, 


Music: Frank York and his Violins 
NIRA-NRA Rifle and Pistol Awards: Frank Daniel. 


Secretary. Vational Rifle Assn. Washington. D.C. 


Sportsman of the Year Award: \. \lurray Dick. 
Recreation Director. Dominion Foundries & Steel. 
Ltd.. Hamilton, Ont. 

Helms Awards: Col. Theodore P. Bank. Chairman. 
Judges Committee: President. The Athletic Insti 
tute Ine. Chicago, Il. 


2:00 p.m.-2:30 p.m. REGISTRATION FOR VOTING 
(Crystal Room) 


3:00 p.m.-5:00 p.m. ANNUAL MEETING AND ELECTION OF 
OFFICERS (Louis XVI Room) 


Chairman: Oskar Frowein, Recreation Director, Re 
public Aviation Corp.. Farmingdale. N.Y. 


7:00 p.m.-11:00 p.m. ANNUAL BANQUET AND FLOOR SHOW 
(Ballroom) 


Chairman: 1961-62 NIRA President 


Music: Frankie Masters and his Orchestra 


Floor Show: Produced by Paramount Attractions: 
Reberte Trio. Vietor Julian and his Pets. Paul Ben- 
son, Joanne Wheatley. Peg-Leg Bates. 


SUNDAY, JUNE 11 


10:00 a.m. 
Noon 
1:00 p.m. 


2:00 p.m. 
7:30 p.m. 


Registration (Ballroom lover) 

Exhibit Hall Opens (mezzanine) 

Wives Welcome Reception, Briefing 

(Old Chicago) 

Opening General Session (Ballroom) 

Welcome Hoedown Reception (G. B. Shaw Room) 
Square dance or informal wear 


MONDAY, JUNE 12 


9:00 a.m 


Noon 
2:30 p.m. 


Chicago Skyline Boat Cruise 
Board Wendella | aunches 
NIRA Luncheon® (Ballroom) 


Marshall Fieid Shopping Tour 


TUESDAY, JUNE 13 


9:00 a.m. 
10:30 a.m. 
12:30 a.m. 


8:00 p.m. 


WEDNESDAY, 
9:00 a.m. 
Noon 
3:00 p.m. 


7:00 p.m. 


Optional: 


Buses Leave for Sightseeing Tour 

Old Orchard Shopping Tour 

Flick-Reedy Corp., Bensenville. III 

Luncheon and Gilmore fashion show at poolside 
Diving and Water Ballet. State Farm Insurance Co 


Baseball*, White Sox vs Angels. Comiskey Park 


Theater*, Ethel Merman in Cvpsv. hubert Theater 


JUNE 14 

Don MeNeil Breakfast Club (Porterhouse Room) 
NIRA Anniversary Luncheon® (G. B. Shaw Room 
NIRA Annual Meeting and Elections 

(Louis XVI Room) 

NIRA Annual Dinner Dance and Floor Show 
(Ballroom) 

Frankie Masters and his Orchestra. Informal Wear. 


tickets available at Registration Desk 





Membership Services 


The National Industrial Recreation Associa- 
tion is a nation-wide, non-profit association. 
organized by industry to serve its members 
in national. regional and local industrial rec- 

reation problems. Its purpose is to promote recreation as a sound 
management policy by improving the caliber of industrial recreation 
programs, raising the standards of the profession and helping each 
company director do a better job for his company and its employees. 
NIRA’s constantly growing services to indu trial recreation and 


personnel services include the following: 


Conferences: Throughout each year. NIRA conducts large scale 
national and regional conferences in which authoritative speakers 
and panel groups outline successful programs and give factual inter- 
iretations of new trends. In addition to the annual four-day National 
Conference, meetings are held in each of the eight NIRA regions. 


Periodicals: Published monthly. Recreation Management magazine 
brings you comprehensive coverage of the latest developments, newest 
trends in the field. The V/RA Newsletter and Idea Clinic. also sent 
to you monthly, contain new and unusual ideas that help you develop 
activities and stimulate interest in your program. 


Research Reports: Through its combined membership, NIRA is 
able to compile surveys of great value in judging the strong and weak 
points of your program, activity popularity and new trends in indus- 
trial recreation. Additional studies are continually undertaken to covet 
all phases of industrial recreation planning and supervision. 


Reference Manuals: Program guides describing step-by-step  pro- 
cedures for developing special activities are in constant production, 


Now available: Standard Sports Areas. How to Set Up Tournam -nts, 
Employee Picnics, Industrial Bands and Orchestras. Golf for Indu try, 
Let's Play Cards, Employee Flower Clubs. Let’s Talk Travel and 
rules and instruction books on many sports. 


Consultation Service: Whatever your problem, members of the 
NIRA Advisory Committee and staff are on call to help you. ‘T res 
men, all past president’s of NIRA, have many years of indu 
recreation experience. Their recommendations are time-tested. 


Management Information: A complete reference library of u 
materials is maintained at NIRA Headquarters to assist in dra 
club constitutions, promoting participation. Other services inc 
insurance counsel and group coverage, personnel placement. 


National Contests: Industry-only athletic and hobby contest: 
conducted by NIRA to help stimulate employee participation in theij 
own company programs. Strictly amateur events are now being hel 
in bowling, photography, postal rifle and pistol. fishing. skeet. 


Company memberships are available to those firms and corporation 
or their employee recreation associations which are interested in th 
development and maintenance of employee recreation programs an{ 
facilities. These memberships may be obtained on the basis o! th 
following dues-services schedule: 

Class Company Size Annual Dues Service 
\A less than 500 employees 

\ 501 to 1,000 employees 

B 1.001 to 5.001 employees 

( 5.001 to 10,000 employees 

1) more than 10.000 employees 

The column headed “services” indicates the maximum number 
individuals in a company and/or its branches to whom complet 
services will be sent if desired, at no additional charge. Service 
beyond the maximums may be obtained for $15. per year per servic 
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Exhibit Directo 


Exhibit Hours 

Following the Grand Opening at Sunday noon. 
the exhibit hall will be open every morning 
at 8:30 and during one-hour intervals between 
all scheduled conference activities. The hall 
will be closed for the conference at 5:30 p.m. 


AM WSUS AINN y 
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on Tuesday; thus 12 full hours have been 
scheduled to allow delegates ample time to 
meet and talk to each exhibitor. 

To make the most of this opportunity to examine the latest indus- 
trial recreation products and services, take the “two-trip” exhibit hall 
tour. First, make a general swing around the hall gathering materials 
at every booth on a “once-over-lightly” ba:is, noting individuals and 
firms with whom you may wish to discuss matters later. 

Trip Two is more speciflec: now you get down to details, going back 
to selected booths, asking questions, discussing problems. Whether 
you buy or not. load up on materials, take them home and study each 
one to see how it can be made to work for you. 


foe). 8 op >) 2 >), @ >) 





Exhibitors Representative 

From the beginning, NIRA exhibitors have 
contributed greatly to the growth of the As- 
sociation. As recreation directors. we count 
mn them for expert help and advice. Represent- 
ing the exhibitors this year is a true gentleman 
well known to all who have attended past 
conferences: Ed Reutinger. national manager 
of the 
athletics dept. of Wilson Sporting Goods Co. 


school, college and_ professional 
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Door Prizes 
Once again, NIRA exhibitors have provided an outstanding array of 
valuable awards for door prizes. 

To qualify for the door prize drawings, have your “Lucky Door 
Prize Card,” which you received when registering, stamped by each 
exhibitor. When your card is completely filled, return it to the 
registration desk in the Ballroom Foyer. Door prize drawings will 
be held promptly at the start of each General Session, at the lunch- 
eons and the Annual Banquet. Remember, if your name is drawn, 
you must be present to be eligible to win. 














ADIRONDACK BATS INC. 
Dolgeville, N. Y. 
{dirondack baseball and softball bats. 
Daemur, Loyd Nelson 
Exhibiting for the 11th time 


Booth 10 
5281 
Hal Schumacher, Harvey 


AMERICAN BOWLING CONGRESS Booth 30 
1572 E. Capitol Dr., Milwaukee 11, Wis. WO 2-3520 
Non-profit membership services organization for male tenpin bowl- 
ers. John C, Hilbert 

Exhibiting for the 7th time 


AMERICAN HANDICRAFTS CO. Booth 35 
83 W. Van Buren St., Chicago 5, Ill. WA 2-233] 
Complete crafts supplies for groups and individuals. Thomas Healy. 
John Gondek, Ronald Golde 

Exhibiting for the 3rd time 


AMERICAN JUNIOR BOWLING CONGRESS Booth 7 
3925 W. 103rd St.. Chicago 55, Ill. PR 9-3340 
Bowling program and services for boys and girls 18 years of age and 
under. Homer G. Klene, Charles Hall 

Exhibiting for the 6th time 


AMERICAN TRAMPOLINE CO. Booth 33 

Box 368, Jefferson, Iowa 386-3125 

Complete line of trampolines. Leo Gordon, Bill Sorenson, Jess Jor- 

gensen, Meredeth Shriver, George Wehmeyer, Delmar Van Horm 
Exhibiting for the Ist time 


AMERICAN TROPHY & AWARD CO. Booths 5, 6 
1304 S. Wabash Ave., Chicago 5, III. WE 9-3252 
Manufacturers and distributors of trophies, plaques and incentive 
awards for industry. Al Goldberg, Abe Golden 

Exhibiting for the Ist time 


THE ATHLETIC INSTITUTE Booth 39 
805 Merchandise Mart, Chicago 54, Ill. WH 4-2680 
Visual aids for athletics and recreation. Theodore P. Bank, Robert 
Kolb, George Herrmann 

Exhibiting for the 8th time 


AUTOMATIC CANTEEN COMPANY OF AMERICA 
1430 Merchandise Mart Plaza, Chicago 54, III. 
Complete food and vending services. R. D. Gremp, Jr., 
McDonald, C, J. Ritzen, R. K. Ziegler, M. A. Haas 
Exhibiting for the 11th time 


AUTOMATIC RETAILERS OF AMERICA, INC. 
2000 W. Fulton St., Chicago 12, Il. 


Booths 53, 54 
HA 1-0005 


Complete coin operated automatic cafeterias for use in industrial 


) 
é eee : S ; ‘ B Pletz. 
commercial and institutional locations. Sidney S. Rudin, Andrey Pl 


M. Stein, Don Evenson, Chuck Jonas, Tom Dewees, Tony Faletti 
Exhibiting for the Ist time 


JEROME H. CARGILL PRODUCING ORGANIZATION, INC. 


140 Fifth Ave., New York 11, N. Y. OR-5-281( 


Jerome H. Cargill is the leading producer of amateur musicals inf hari 
» Charles 


the U. S. Frank A. Lloyd 
Exhibiting for the 2nd time 


CHAMPION KNITWEAR CO., INC. Booth 70 
Rochester 7, N. Y. BR 1-223) 
Distinctive processed garments for all recreation, picnics and da 
camps. Joe Carroll, Harold Lipson, Sam Friedland 

Exhibiting for the 10th time 


CHICAGO COUNCIL, BOY SCOUTS OF AMERICA 
9 W. Washington St., Chicago 2, Ill. 
Exploring—a program mutually beneficial to industry and_ high 
school age boys. Donald Knowles, Cy Tribur 
Exhibiting for the 2nd time 


THE COCA-COLA COMPANY Booth 3 
Atlanta 1, Ga. TR 5-341] 
Sampling ice-cold Coca-Cola to delegates and exhibitors. and ex 
hibiting latest vending equipment. Donald H. Cowan, T. D. Barre 
Arnold T. Skeen, Wayne Kindrick 

Exhibiting for the 10th time 


CONSUMER STANDARD, INC. 
P. O. Box 421, Crystal Lake, III. 459-104 
Group vitamin plan, approved fund raising employer-employe 
mutual benefit health program. Roy Bathrick, Frankie Masters 
Phyllis Masters 

Exhibiting for the 2nd time 
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CONT!NENTAL VENDING MACHINE CORP. Booths 76, 77 

956 Brush Hollow Road, Westbury, L. I., N. Y. ED 4-7200 

Electronic Cafeteria. Jack Roth, Oscar Mittelman. Bob Veitch 
Exhibiting for the Ist time 


© CONVERSE RUBBER COMPANY Booth 16 
9000 Mannheim Road, Melrose Park, Ill. FI 5-3440 
“B® Complete line of athletic and sporting footwear. Grady Lewis, Bob 
 Pletz. Carl Arnold, John Norlander 

Exhibiting for the 6th time 


| ENCYCLOPAEDIA BRITANNICA Booth 20 

) 185 N. Wabash Ave., Chicago 1, Ill. 

» The new edition of the Encyclopaedia Britannica and its correlated 
nf fact finding and technical research services. Ralph M. Hinckley, 

© Charles Cobb, Gregory Grover, George Ray, Doris M. Philp 
Exhibiting for the 4th time 


THE FLXIBLE COMPANY Booth 90 


2358 N, Water St., Loudonville, Ohio 994-3408 


Self-service coin-operated lockers. Harold A. Smith, Mrs. Harold A. 
Smith. Donald R. Foster 
Exhibiting for the Ist time 


HOUSE OF dFRANZ INC. Booth 75 
§361 N.E. Second Ave., Miami 38, Fla. PL 7-019] 
Gifts for employees—executives. Hats, carryall bags. mahogany, 
Taverneau, Haitian imports. Dave Franz, Harry Mittell, Rollie Mas- 
sena 

Exhibiting for the 3rd time 


GAME-TIME, INC. Booth 13 

Litchfield, Mich. LI 2-2345 

The finest in durable, colorful, commercial park and play equip- 

ment. Bob Wormser, Herb Jennings, Clive Lukens, L. W. Kaul 
Exhibiting for the 3rd time 


GENERAL DEVELOPMENT CORP. Booths 46, 47 
2828 Coral Way, Miami 45, Fla. HI 4-8371 
Homesites and homes for retirement, investment or recreation. Peter 
San Filippo, Chuck McCarthy, Mike Skeffington 

Exhibiting for the 2nd time 





HANNA MANUFACTURING CO. Booth 74 
Athens, Ga. 
Baseball, Little League, Pony League. Babe Ruth League and soft- 
ball bats. J. E. Broadnax 

Exhibiting for the 11th time 


HAPPINESS TRAVEL SERVICE Booth 52 
6 E. Monroe St., Chicago 3, Ill. ST 2-4900 
Outstanding employee vacations, group or individual. Domestic 
Happiness Tours; Foreign—Journeys International. Benjamin Get- 
zoff, A. C. Elworthy, Louis A. Grieshop, Francine Gatto 

Exhibiting for the 4th time 


HARRISON AND ASSOCIATES Booth 73 
10814 Douglas Ave., Ames, lowa CE 2-1589 Mpls. WE 5-1765 
Recreation site planning consultants. Arthur L. Harrison, Donald G. 
Brauer 

Exhibiting for the 2nd time 


HILLERICH & BRADSBY CO. 
134 Finzer St., Louisville 2, Ky. 
Louisville Slugger bats, Power-Bilt golf clubs, Grand Slam golf 
clubs. Jack McGrath, Roy A. Kaelin 
Exhibiting for the 11th time 


INTERSTATE VENDING COMPANY Booths 31 

251 E. Grand Ave., Chicago 11, IIl. WH 3 - 

Leader in Automated Merchandising. Complete vending service. 

Robert Arnold, Louis Loizzo, Nils Hagstrom, Stanley Kurowski 
Exhibiting for the 5th time 


EDWIN W. LANE CO. Booth 18 
32 W. Randolph St., Chicago 1, Ill. ST 2-2317 
Fabricators of incentive awards—“I} It Is An Award—We Have it.” 
Don Thompson, Bob Remedi, John Erskine 

Exhibiting for the Ist time 


THE MAC GREGOR COMPANY Booth 8 

1861 Spring Grove Ave., Cincinnati 32, Ohio KI 1-3464 

{thletic equipment. Mike Close, Howard Bruns, Olen Voigt 
Exhibiting for the 9th time 











MC NAUGHTON LIBRARIES, INC. Booth 62 
P. O. Box 914, Williamsport, Pa. 322-5373 
A low cost recreational reading program for employees and their 
families. Richard T. Wood 

Exhibiting for the 2nd time 


THE MEXICO FORGE, INC. Booth 19 
Mexico, Pa. McAlisterville 97 
Engineered park and playground equipment. William T. Kennedy, 
Jr. 

Exhibiting for the 2nd time 


MIDWEST FOLDING PRODUCTS SALES CORP. Booth 45 
Roselle, Ill. LA 9-2000 
Portable folding tennis tables, folding banquet tables, risers and 
platforms. L. D. Speyer, John Young 

Exhibiting for the Ist time 


MODERN TALKING PICTURE SERVICE, INC. Booth 87 
3 E. 54th St., New York 22, N. Y. PL 8-2900 
Free-loan l6mm. sound films for education and recreation. R. B. 
Miles, Mick Kincheloe, Jack Lusk 

Exhibiting for the 2nd time 


NATIONAL ASSN. OF AMUSEMENT PARKS, POOLS 

& BEACHES 

203 N. Wabash Ave., Chicago 1, Ill. 

Publicizing advantages of using amusement parks for 

picnics and outings. John S. Bowman, Mrs. Anne Johnson 
Exhibiting for the 10th time 


Booth 72 
RA 6-1528 


company 


NATIONAL GOLF FOUNDATION, INC. Booth 39 
804 Merchandise Mart, Chicago 54, Ill. WH 43564 
Industrial golf league planning aids, instruction and rules books, 
golf facility plans. Roy Holland, Rex McMorris 

Exhibiting for the 6th time 


NATIONAL INDUSTRIAL RECREATION ASSOCIATION Booth 49 
203 N. Wabash Ave., Chicago 1, Ill. AN 3-6696-97 
YOUR national association, exclusively serving the recreational 
needs of business and industry for 20 years. 


NATIONAL RIFLE ASSOCIATION Booih 9 

1600 Rhode Island Ave., N.W., Washington 6, D. C. DI 7-3412 

Shooting programs, instruction, range plans, awards and publica. 

tions. Jack Fauntleroy, Paul B. Cardinal, Frank C. Daniel 
Exhibiting for the 7th time 


NEW YORK ‘62 CONFERENCE COMMITTEE Booth 14 
NIRA’s 21st Annual Conference & Exhibit. Commodore Hotel. Vey 
York City, June 17-20, 1962. Co-Chm. David F. Chapin; William 
Pyper, Robert Benn. Kay Colborn 


NEW YORK CONVENTION & VISITORS BUREAU Booth | 
90 E. 42nd St., New York 17, N. Y. MU 7-130 
Vew York City promotion and public relations. F. Roddick-Roberts, 
Charles Gillett 
Exhibiting for the 9th time 
NEW YORK STATE DEPT. OF COMMERCE 
112 State St., Albany, N. Y. 
Vacation lands and attractions of New York State. John W. 
Exhibiting for the Ist time 


Booth 2 


Cowles 


PENN EMBLEM COMPANY 

2111 Eastburn Ave., Philadelphia 38, Pa. 

Embroidered Emblems. Guy T. Bucco, Adolph J. Callnet 
Exhibiting for the Ist time 


Booth 8 
LI 8-3500 


PEPSI-COLA COMPANY Booth 88 
500 Park Ave., New York 22, N. Y. MU 8.4500 
Pepsi-Cola cordially invites all convention delegates to enjoy an ice 
cold Pepsi. Peter B. McLaughlin 

Exhibiting for the 9th time 


RAWLINGS SPORTING GOODS CO. Booth 4 
2300 Delmar Blvd., St. Louis 66, Mo. CH. 1-2900 
Complete line of sporting goods. Dean Lee. Mac Lewis, Paul Weise 
Dick Morgan 

Exhibiting for the 11th time 


ROYAL HAWAIIAN FLOWERS Booth 68 
1313 W. Randolph St., Chicago, Il. CH 3-5595 
Hawaiian flowers for promotions, tropical gifts and novelties. Sidney 
Pritikin, Edith Pritikin, Robert Baker 

Exhibiting for the 5th time 
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SABENA BELGIAN WORLD AIRLINES Booth 89 
720 | ifth Ave., 9th Fl., New York 19, N. Y. JU 6-1070 
{ll-e. pense air travel to Europe, Africa and the Middle East. Karl 
H. Hollmann, Jan Yones, Josephine J. Mascioli 

Exhibiting for the 2nd time 


SAUNDERS MFG. & NOVELTY CO. Booth 34 
708 | rankfort Ave., Cleveland 13, Ohio CH 1-3817 
Vovelty hats, picnic prizes, imported novelties and Christmas toys. 
Dave Shanker, Mrs. Dave Shanker, L. J. Saunders, Mrs. L. J. 
Saunders 


Exhibiting for the 11th time 


THE SEAMLESS RUBBER COMPANY Booth 50 
953 Hallock Ave., New Haven 3, Conn. ST 7-2211 
Rubber athletic products—Nemrod Underwater Equipment. Buck 
McNeil, Ducky Pond 

Exhibiting for the 2nd time 


THE SEVEN-UP COMPANY Booth 29 
1300 Delmar Blvd., St. Louis 3, Mo. GA 1-0960 
Seven-Up in 3 size bottles. Also pre-mix and fountain syrup. Wesley 
kK. Hill, Dan Wangler 

Exhibiting for the 6th time 


SHAKESPEARE COMPANY Booth 71 
M41 1k. Kalamazoo Ave., Kalamazoo, Mich. FI 4-0101 
Shakespeare fishing and archery tackle. Everett R. Hames. Dick 
Wilson 

Exhibiting for the 5th time 


SICO MANUFACTURING CO., INC. Booth 27 

5215 Eden Ave. South, Minneapolis 24, Minn. WE 9-4663 

“Tuck-Away” folding portable tennis table. Elton T. Jones 
Exhibiting for the 4th time 


SOUTH BEND TACKLE CO., INC. Booths 42, 43 
6710 N. Lincoln, Chicago 45, Hl. JU 3-0420 
Complete line of fishing tackle products and programs for club 
recreation. D. J. Schaefer, J. E. Lough, A. Zucker, H. Grosky, S. 
Fohrman, C. Handler 

Exhibiting for the Ist time 


A. G. SPALDING & BROS. Booth 45 
1850 N. Harlem Ave., Chicago 31, Ill. UN 7-8100 
Sporting goods manufacturer. Duke Zilber, Chuck Hyatt, Ed Ryn 
dak, Duane Dossett 

Exhibiting for the 10th time 


SPORTING ARMS & AMMUNITION MERS. INSTITUTE Booth 21 

250 E. 43rd St.. New York 17, N. Y. MU 6-1814 

How to organize shooting recreation programs, Jim Dee, Dick Miller 
Exhibiting for the Ist time 


S & S ARTS & CRAFTS Booth 
Norwich Ave., Colchester, Conn. LE 7-2325 
Outstanding new materials for arts and crafts programs. plus our 
famous sign-maker. Abraham Slopak. Leon Seserman 


Exhibiting for the 2nd time 


SWISS MELODY CORP. Booth 64 
325 W. 16th St., New York, N. Y. WA 4-4888 


Vanufacturers of Swiss musical stuffed toys. novelties. Irving Pukel 
Exhibiting for the Ist time 


TANDY LEATHER COMPANY Booth 36 

182 N. Wabash Ave., Chicago 1, Ill. DE 2-4022 

National supplier of tools. leathers. books, patterns, projects. and 

instructions for leathercraft. Bill Stroyeck, Ken Shukstor. Jim Tilley 
Exhibiting for the 4th time 


WALDRON & COMPANY, INC. Booth 69 
1211 Chestnut St., Philadelphia 7, Pa. LO 8-5100 
{wards—gifts—prizes. employee purchases. Jim Waldron 

Exhibiting for the 10th time 


WILSON SPORTING GOODS CO. Booth 17 
2233 West St., River Grove, IIl. GL 6-6100 
Distributors of recreation and athletic equipment through 26 
branches located throughout the United States. Ed Reutinger, Gene 
DaCosse, Leo Levinson 
Exhibiting for the 9th time 
WITTEK GOLF RANGE SUPPLY COMPANY Booth 37 
5128 W. North Ave., Chicago 39, III. TU 9-291] 
Golf practice equipment and supplies. George W. Lynn, John Walsh 
Exhibiting for the 2nd time 
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Plan to be in New York City, June 
17-20, 1962, for the National In- 
dustrial Recreation  Association’s 
21st annual Conference and Exhibit. 


HOTEL COMMODORE, just a step 
from the Fifth Avenue shopping 
area, theater district and other mid- 
town attractions, will host the NIRA 
Conference. Registration fees and 
room reservations will be basically 
the same as this year. Start planning 
your time and budget now so you 
will be on hand at the only national 
conference and exhibit on industrial 
recreation, 


it’s New York in ’62 


Conference Co-chairmen 
Dave Chapin 


Equitable Life Assurance Society 


Larry Benjamin 


Rockefeller Center, Inc. 
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gain more knowledge of the needs and 
desires of this special group, the Con- 
ference has obtained the services of an 
expert on the subject, Fred Faassen, 
to lead the seminar session, Activity 
Ideas for Retirees. 

Similarly, leading recreation direc- 
tors have been appointed to the panel 
for another important and specialized 
session, Activity Ideas for Women’s 
Recreation Programs. 

Two other seminars have been de- 
signed to study problems and develop 
programs for the specialized circum- 
stances pertinent to: Activity Ideas 
jor Small Company Programs and 
Activity Ideas for Metropolitan Pro- 
grams. 


SPORTS PROGRAMS 

Should a company official sign 
contract between company leagues 
bowling establishments? What 
valid reasons to change from 
establishment to another? These and 
many more controversial subjects will 
be brought up at the general session, 
Bowling Ethics, headed by Nat Kogan, 
president of the Bowling Proprietors 
Assn. of America. 

The Conference will open with an 
entertaining speech by the Chicago 
White Sox president Bill Veeck. But sit 
tight, Veeck is certain to express some 
definite and controversial ideas about 
industrial recreation. 

Several 


the 
and 
are 
one 


demonstrations 
have been scheduled to explain the 
intricacies and programming con- 
siderations for such unusual sports 
activities as bait casting and conserva- 
tion. 


interesting 


SOCIAL, CULTURAL ACTIVITIES 

Because of the tremendous variety 
of social and cultural hobby activities 
being conducted in industry, the Con- 
ference has developed a unique ar- 
Tangement to enable delegates to Con- 
sult the Experts for ideas and help on 
14 different club programs. 

Experienced leaders in the various 
programs will be seated at tables in the 





d Faassen 
urer 
Aetirement Planning 


Nat Kogan 
President 
Bowling Proprietors 


Ballroom on Sunday morning. Dele- 
gates may move from table to table, 
asking questions and thereby gaining 
information on all subjects. 

Experts will be on hand to discuss 
the following programs: travel clubs. 
ham radio, hiking and camping, 
garden and flower clubs, hobby shows, 
sports clubs, self- 
improvement programs, picnic prizes, 


car dramatics, 
flying clubs, boat clubs, rod and gun 
clubs, arts and crafts, and industrial 
recreation council organization. 


RECREATION FACILITIES 

Tops on the list of information re- 
quests received at NIRA Headquarters 
are questions concerning construction 
and operation of recreation facilities. 

For those companies which have al- 
ready built facilities, the Conference 
offers a valuable discussion session on 
all phases of Operating Policies for 
Recreation Parks and Centers. 

Other company representatives can 
take advantage of the information to 
be presented at a seminar study for 
Planning and Financing Industrial 
Recreation Facilities. 


NIRA SERVICES, ACTIVITIES 

How can NIRA’s national sports and 
hobby contests be improved? What 
suggestions do you have for developing 
other activities in this area? What 
other types of services would be bene- 
ficial to you? 

These questions and all N/RA Pro- 
grams and Services: Today and To- 
morrow will be discussed in a special 
session. 

Other Association activities include 
regional meetings, the annual NIRA 
business meeting and election of of- 
ficers plus numerous meetings by the 
various working committees. 


GENERAL 

Other special attractions of general 
interest include the ever-popular, idea 
producing session, 4 Penny for Your 
Ideas. 


Another session added to the Con- 


Mayor 
City of Chicago 


Richard J. Daley 


ference agenda at the request of many 
NIRA members will deal with writing, 
editing and reproducing Employee 
Recreation Association Newsletters. 

The NIRA Travel Council Reception 
offers entertaining diversion on Mon- 
day evening, but also gives delegates 
the chance to discuss their travel ques- 
tions with industrial tour experts. 

Of interest to all delegates will be 
the official 
Chicago's _ nationally 


Richard J. Daley. 


welcoming address by 


famous mayor 


ENTERTAINMENT 

Special events such as the annual 
banquet, Welcome Reception and the 
three luncheons are entertaining high- 
lights, but also provide the opportunity 
to audition many exceptional speakers 
and entertainers suitable for booking 
at company functions. 

Headliners at the N/RA Banquet and 
Floor Show include Peg-Leg Bates, 
sensational dancer; Victor Julian and 
His Pets; laugh autioneer Paul Ben- 
son; the Reberte Trio, comedy acro- 
bats; former Fred Waring singing star 
Joanne Wheatley; and the Tonettes. 

To supplement this glittering array 
of talent, two suberb industrial music 
groups will also perform: The Illinois 
Bell Chorus and the remarkable U. S. 
Steel Vo-chestra with unique combina- 
tion of instrumental and vocal parts. 


WIVES PROGRAM 

Encouraged to attend with their 
husbands, wives will be treated to an 
appealing program of their own. 

Highlights include a Chicago sight- 
seeing excursion, then a shopping trip 
to plush Old Orchard, followed by 
luncheon and a fashion show around 
Flick-Reedy Corp.’s beautiful indoor 
swimming pool. 

Other activities plus selected events 
on the regular program round out a 
busy four days. 

Thus, the complete program presents 
a widely diversified, valuable oppor- 
tunity to study and perfect industrial 
recreation programming. 


Bill Veeck 
President 
Chicago White Sox 
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Board of Directors 


OSKAR FROWEIN President 
Recreation Director, Republic Aviation Corp., Farmingdale, N. Y., 
and all branch plants since 1944, Charter organizer and past presi- 
dent of Long Island Industrial Recreation Assn, and Industrial Rec- 
reation Directors Assn. of N. Y. Graduate U. of Michigan. 


JOHN H. LESLIE Immediate Past President 
Recreation Manager, Minnesota Mining & Mfg. Co., St. Paul, Minn,, 
since 1952. B.S. and M.A. degrees in physical education and recrea- 
tion from U. of Minnesota. Past president, Minnesota Recreation 
Assn., three years State Recreation Consultant. 


Region I—East 


JOSEPH J. MINELLA Senior Director 
Executive Secretary, Kodak Park Athletic Assn, Eastman Kodak Co., 
Rochester, N. Y., 38 years in recreation at Kodak. Past president 


Rochester and N. Y. State Bowling Assns., former Softball com- 
missioner of N. Y. Managed two world champion softball teams. 


OSKAR FROWEIN President, Junior Director 
Under NIRA Bylaws, only the elected Board members and incoming 
directors are eligible for the presidency. Prior to his election last 
May, Frowein had served two years as a director in addition to 
other NIRA duties. See biographical outline above. 


Region Il—Mid-East 


EARL SCHREIBER Vice President, Senior Director 
Recreation Director, Timken Roller Bearing Co., Canton, Ohio, since 
1948. Graduate Mt. Union College with special courses at Notre Dame 
and Catholic U. Present Ohio State Little League Director, 1960 Na- 
tional Industrial Bowling Tournament chairman. 


DANIEL H. ZIEVERINK Junior Director 
Supervisor, Recreation, General Electric Company, Evendale, Ohio, 
since 1950. B.S. in physical education Xavier U. Recently com- 
pleted five year term as Industrial Chairman, State of Ohio AAU, 
and former vice president of Ohio AAU Cincinnati Commission. 


Region I11—Midwest 


WALTER DOWSWELL Vice President, Senior Director 
Recreational Director, Motorola, Inc., Chicago, Ill., for the past 13 
years. Past president, Greater Chicago Industrial Recreation Council, 
Chairman 1957 NIRA Conference and Exhibit. Served as NIRA 
director since 1957. 


CHARLES HAGGERTY Junior Director 
Supervisor of Recreation, Ford Motor Co., Dearborn, Mich., and all 
continental U. S. branch plants since 1954. Coached high school and 
college football and basketball for 12 years prior to joining Ford 
in 1953, previously ran own business. NIRA Director since 1958. 


Region IV—South 


SUMMERS JARRETT Senior Director 
Employee Relations Supervisor, The Chemstrand Corp., Pensacola, 
Fla. Previously served as Chemstrand recreation director for three 
years. A.B. and M.A. degrees in physical education and guidance, 
Marshall College. High school football, basketball coach, five years. 


ROBERT A. TURNER Junior Director 
Coordinator, Dept. of Community Recreation, West Point Mfg. Co. 
West Point, Ga., since 1940. B.S. from U. of Minnesota, M.S. from 
New York U. Winner of 1959 Helms Industrial Recreation Award. 
Previously served as NIRA Director from 1943-48. 
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FRANK DAVIS 
Treasurer 


Manager of Lockheed Employees’ Recreation 
Club, Burbank, Calif., for 20 years. Complet- 
ing third term as Treasurer after previously 
serving as NIRA Director and Vice President. 
Recipient of 1958 Helms Athletic Foundation 
Industrial Recreation Achievement Award 
and 1959 Class D Helms Award. Active in 
leadership of youth sports activities. 


GORDON lL. STARR 
Director of Research 


Assistant Professor of Recreation, U. of 
Minnesota and Director, Coffman Memorial 
student union. B.S. and M.E. degrees from U. 
of Minnesota, presently working on his Doc- 
torate degree. In two years has greatly ex- 
tended scope of NIRA research program 
including recent completion of the pilot 
study, “Does Industrial Recreation Pay?” 


Region V—Northwest 


JOHN O. PETERS 


DON L. NEER 
Executive Secretary 


With NIRA since 1955. Former sports director 
for U. S. Junior Chamber of Commerce, 
1951-55. Recreation superintendent for cities 
of St. Cloud, Minn., and Zanesville, Ohio, 
1946-51. Five years with U. S. Navy directing 
welfare and recreation programs. B.S. and 
M.E. degrees in physical education and rec- 
reation from U. of Minnesota. 


Senior Director 


Recreation Director, Western Machine Co., Milwaukee, Wis. for 13 
years. Past president Milwaukee County Industrial Recreation Coun- 
cil and present member M.C.LR.C. Board of Directors. Active as 
high school basketball official. 


WARREN WALLGREN Junior Director 
Recreation Supervisor, Theo. Hamm Brewing Co., St. Paul, Minn., 
since 1956. Previously active in New York theater and musical 
vroductions. radio, TV. Winner of 1959 Class B Helms Award. 
Author of NIRA State Chairmen’s Manual. 


Region VI—Southwest 


W. W. BERNARD Senior Director 
Recreation Coordinator, Temco Electronics & Missile Co., Dallas, 
Texas, since 1953, 16 years previous experience in municipal recrea- 
tion. B.S. and M.S. in recreation, Doctorial candidate in psychology. 
Past President, North Texas Industrial Recreation Assn. 


BERT GRANVILLE Junior Director 
Recreation Director, McDonnell Aircraft Corporation, St. Louis, 
Mo., since 1943. B.S. in physical education, George Washington 
U. Former NIRA Missouri State Chairman. Presently leading action 
to organize a St. Louis industrial recreation council. 


Region VII—West 


NEWTON E. WEST Vice President, Senior Director 
Personnel Recreation Director, Helms Bakeries, Los Angeles, Calif. 
Coordinator for the California Industrial Recreation Conference for 
the past three years. Developed and directed NIRA’s national achieve- 
ment awards program, Former NIRA State Chairman. 


KENNETH KELLOUGH Junior Director 
Recreation and Welfare Administrator, North American Aviation, 
Inc., Los Angeles, Calif., since World War II years. Active in NIRA 
affairs since its earliest days, previously served two different terms 


as a member of the board of directors, 1947-49 and 1955-57. 


Region VIII—Canada 


H. JAMES CHARRINGTON Senior Director 
President, Polymer Recreation Club, Polymer Corp., Sarnia, Ontario, 
Canada. Past president of the Sarnia Industrial Recreation Council 
and Business Manager of Polymer Glee Club. Over 20 years in gen- 
eral recreation organization with emphasis on music. 


A. MURRAY DICK Vice President, Junior Director 
Director of Recreation, Dominion Foundries & Steel, Lid., Hamilton, 
Ontario, Canada, since 1953. Previously served nine years as pro- 
gram supervisor during off-hours. Chairman, Hamilton Industrial 
Recreation Assn. Softball Division. NIRA Director since 1959. 
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Arizona Connecticut Delaware 
Ken Leonard Fred Wilson W.R. Kelk 
Salt River Project Scovill Mfg. Co. E.1, du Pont 


NIRA State 


Chairmen... 


As the front line supervisors in 
NIRA management, the State Chair- 
men are the Association’s direct con- 
tacts with its national membership. 
Florida Georgia Illinois Appointed by the Junior Director of lowa 
C. E. Barnhart Vorman King John Crnich their NIRA Region, usually for a two Lloyd McKinnon 
St. Regis Paper Co. Georgia Lockheed — R.R. Donnelley year term, State Chairmen can play a Lennox Industries 
vital role in furthering the growth and 
development of the Association and of 
industrial recreation generally. 
Their principal responsibilities _in- 
volve NIRA membership promotion 


and retention, encouraging participa- 
tion in state, regional and national con- 
ferences and other activities. o 


™ a Addition ities include assisting seo 
Kentucky Louisiana Massachusetts Addition il dt eo — sieaies : é Michigan 
C. E. Gridley Hardy Vells Robert E. Moss companies within — their respective Tom Kanary 
IBM Corp. Ethyl Corp. AVCO Corp., RAD. states which are interested in starting Dow Chemical ( 
3 recreation programs, encouraging the is 
development of state and local indus- 
trial recreation councils and planning 
regional conferences. 
As such, the position has become 
increasingly important to the Associa- 
tion’s operations. In addition to those 
pictured here, the following Chairmen 
served NIRA during the past year: 
Minnesota Missouri Montana Alabama: Charles Fetner, West Point Mig. New Jersey 
LeRoy Gill M.F. Newbold John Good Co. ; S. W. Miller 
Minneapolis Gas Co. Vendo Associates Anaconda Company California: J. R. Mitchell, Convair Astro- Reigel Foundation 
' nautics Div.. General Dynamics Corp. 
%. 6 Indiana: Edward Mitchell, U. S. Steel 
Corp. J 
New Mexico: Noble Johnson. Sandia Corp. 
Nebraska: Larry Failor, Convair Opera- i 
tions . , 
New York: John Casey, Carrier Corp. “4 
Texas: T. E. Smith, Texas Instruments 
Utah: Harold E. Weise, Marquardt Recrea- A 
tion Club } 
Ontario: C. G. Manore, Ethyl of Canada / 
_ ' Quebec: G. LaGrave, Canadair, Ltd. 
North Caroling Ohio Oregon South Carolina 
Fritz J. Merrell Julius Nagy R. Walter Ager W. W. Wilbanks 
Olin Mathieson Cleveland Graphite Hyster Co. Reigel Textile Cory 


iv 


Tennessee Vermont Washington W est Virginia Wisconsin Dist. of Columbia British Columbi 
G. M. Matlack Gordon Fish Cam Haslam Roy Ellington Pat Feely John G. Tutko R. C. Middleton 
1RO, Inc. Fairbanks, Morse — The Boeing Co. Kaiser Aluminum The Falk Corp. U.S, Air Force B.C. Electric. 
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Helping To Build Physical 


Education and Recreation 
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The Athletic Institute’s 16mm motion pictures, listed here, are seen 
annually by more than 30 million people. These films are busy at 
work promoting and helping to organize sports and recreation on 
large community levels. You, too, can put these films to work to 
increase participation in your locality. Ideally suited for school 
programs, club meetings, and leadership training. 


CAREERS IN PHYSICAL EDUCATION 


Highlights the most interesting aspects of a career in physical edu- 
cation. Makes a logical case for increased physical education and 
points out the ever-growing need for trained educators in this field, 


CAREERS IN RECREATION 


Shows the tremendous need for recreation today and the rapidly 
increasing demand for trained recreators. Takes you out in the field 
to show what a young recreator’s life is like—his duties, responsi- 
bilities, activities. 


$1,000 FOR RECREATION 


Any community can build a solid recreation program,on a small 
budget. This film shows how to do it. Offers advice, too, on how 
service clubs and other community groups can help. 


'c Jnstitite 


A NON-PROFIT ORGANIZATION DEVOTED TO THE ADVANCEMENT 
RECREATION AND PHYSICAL EDUCATION 


OF ATHLETICS 


EVALUATING PHYSICAL ABILITIES 


This film shows a simple series of performance tests which may be 
used to evaluate a child’s growth in qualities of strength, speed, 
endurance, coordination, flexibility and agility. Events recom- 
mended are based on the child’s natural activities—running, throw- 
ing, jumping and climbing. 


LEADERS FOR LEISURE 


Here’s a dynamic film that stresses the importance and need for 
professionally trained leaders to insure the success of a community 
program. It’s a story that every citizen should hear and see. 


TOWN AND COUNTRY RECREATION 
A power-packed story of the building of recreation programs in 
rural areas and villages of less than 5,000 population. You see 
what happens to a sleepy town when a recreation program comes 
to life, through voluntary leadership. 


THEY GROW UP SO FAST 


Illustrates the benefits of a total program of physical education 
in our elementary and secondary schools. Designed to encourage 
school administrators, parents, and civic groups to either initiate 
or expand their local programs. 


For additional 
information on film 
contents, rental and 

purchase, write 

directly to: 
The Athletic 
Institute, 
Merchandise Mart 
Room 805 
Chicago 54, Illinois 
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rogress and change, enthusiasm and 
determination, characterize the 20th 


year of the National Industrial Recrea- 


tion Association and the man who 
shaped its developments, Oskar Fro- 
wein, recreation director, Republic 


Aviation Corp., Farmingdale, N. Y. 

Long active in NIRA affairs, Fro- 
wein had been chairman of the 1956 
NIRA Conference, played an important 
role in the development of the NIRA 
Travel Council and had served a two- 
year term on the Board of Directors. 
Upon his election last May as NIRA’s 
16th president, he knew definitely what 
he wanted to accomplish and was ready 
to put in hours of hard work to im- 
plement his program. 

His first administrative task set the 
tempo and tone for the year ahead. 
In record time, Frowein made a record 
number of committee assignments and 
a record number of State Chairmen 
appointments. 

Turning his attention to NIRA re- 
search and educational services, he ac- 
celerated efforts undertaken the year 


Well done, President Frowein 


NIRA’s 20th year will long be noted 


for sweeping changes and steady progress 


made under the leadership of Oskar Frowein 


before to expand the research program. 
During the Frowein administration the 
extensive pilot study, “Does Industrial 
Recreation Pay” was published; funds 
for the first NIRA college scholarship 
were granted; and preliminary plans 
were developed and studied for the 
possible incorporation of a national in- 
dustrial recreation research and edu- 
cation foundation. 

Another Frowein innovation was the 
assignment of special study portfolios 
to every member of the Board of Di- 
rectors. These portfolio reports will be 
used as the basis for conducting addi- 
tional research, publishing program 
manuals or developing recommended 
industrial recreation policies. 

NIRA’s national sport and hobby 
contest program was broadened with 
the addition of the highly successful 
Employee Photo Contest and the Postal 
Skeet Tournament. 

Despite these solid contributions, the 
Frowein administration will undoubt- 
edly be remembered most for the 
sweeping changes made in the govern- 


On one of his many trips, Frowein talked to this group of directors attending the Region V 


Seattle meeting (I-r): Harold Smith, Pacific Telephone; Cam Haslam, Boeing: 


St. Regis Paper; Dave Bigger, Puget Sound Nava! Shipyard: Joe Tate, Weyerhauser Timber: 


and Dan Derin, United Control Corp. 


L. O. Reisinger, 


ment and organization of the Associa- 
tion itself. Seven Bylaw amendments 
and several voting procedure changes 
were adopted by members in a mail 
vote completed last month. 

The amendments provide for two 
major changes: (1) regional directors 
will be elected only by members of 
their region rather than by all NIRA 
members, and (2) regional representa: 
tion on the Board of Directors will be 
determined by the number of NIRA 
members within each region. Previ- 
ously, all regions had two members on 
the Board. 

To round out a truly outstanding 
year, regional workshops and meetings 
were held in each of the eight NIRA 
regions, Frowein personally attended 
and spoke at all of them. 

In addition, Association business 
took NIRA’s most traveled president 
to San Francisco, Las Vegas, Washing: 
ton, D. C., St. Louis, Milwaukee, and 
Paris, Tenn., where he served NIRA 
and industrial recreation with great 
credit and distinction. 


A fine speaker, Frowein mixed humor with 
controversy, humility with conviction when 
talking to groups throughout the nation on 
the importance of industrial recreation. 







































OZARK eee. 


NORTHERN ARKANSAS * SOUTHERN MISSOURI 


ENJOY BOTH LAKES 
AND MOUNTAINS 








This two state playground offers nine major 
vacation lake and mountain resort areas each 
with a variety of vacation attractions for you to enjoy. 
Gracious retirement living. The Easy to reach on fine surface highways or by public 
Ozarks has much to offer the retired 
person. Living costs are reasonable, the 
climate is good, opportunities for rec- 


transportation, airlines, buslines or railroads. 


reation are plentiful, transportation 
facilities are excellent. 
Before you make your retirement 
plans, investigate the Ozarks. You'll like 
cla: what you find in “The Land of a Million 
ents Smiles.” 
nges 


es A family vacation at prices every- 


one can afford — easy to reach — 
yours to enjoy 


For information on individual group tours, convention, fran- 
chise and dealership meetings, write for free information and 
s of the brochures needed by your industry to: 


IRA 


-nta- 


ik | the OZARK PLAYGROUNDS-ASSOCIATION 2°4,,., fourth, Street 


IRA Joplin, Missouri 
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ness a Biles. Pe ower? | ' Handmade Carry-All Bags—Hats 
dent 8 Oy eae eee for youngsters, for oldsters 


ling: ae —for parties 
and 
IRA es ond ‘ Mahogany — Taverneau — Hand 
sreat : ~ Bala polished, bowls, trays, novelties 


sisal mats, toys 


for executives 


for special occasion gifts 





new, different, eye-catching 


8361 N.E. 2nd Ave. 

RANZ Miami 38, 
Florida 

PL 7-0191 


You'll see them all at the 20th annual 


NIRA Conference and Exhibit, booth 75 
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Postal fishing contest 


ENTRIES NOW OPEN 
IN NIRA FISH-A-RAMA 


Best judged catch from all entries submitted in 10 contest 


divisions wins expense-paid fishing trip on Manitou Island 


three-day, expense-paid fishing va- 

cation at North Manitou Island, 
Mich., awaits the national champion of 
the fourth annual Fish-A-Rama, the 
postal fishing contest sponsored by the 
National Industrial Recreation Associa- 
tion for member companies. 

In addition, trophies and valuable 
merchandise prizes will be awarded to 
the winners of nine specie classifica- 
tions and a special division for women 
contestants. 

From these ten division winners. 
judges will select the best catch, re- 
gardless of species. This winner will be 
crowned national champion and _ will 
be awarded the fishing vacation to 
celebrate his victory. 


HOW TO ENTER 


To enter the 
merely 


contest, employees 
complete the official entry 
blank with the necessary information 
on the fish caught (weight, length, type 


of bait and tackle, etc.) and send their 
entry to the National Industrial Rec- 
reation Association along with a 
nominal $1 entry fee. 

The official Fish-A-Rama entry forms 
may be obtained from NIRA, 203 N. 
Wabash Ave., Chicago 1, IIl. 

Any employee of a NIRA member 
company is eligible to compete and 
may enter any fish he has caught dur- 
ing the period beginning Jan. 1, 196] 
and ending Sept. 15, 1961. Entries 
must be postmarked not later than 
Sept. 16, to be eligible for judging. 

There are no limitations on the 
number of entries which may be sub- 
mitted by a single company or by any 
individual. For additional information 
the official contest rules are printed 
below and have been sent out with the 
May issue of the N/JRA Newsletter. 

The postal Fish-A-Rama is one of 
a series of national contests sponsored 
by NIRA to help industrial recreation 


directors stimulate interest and_ par. 
ticipation in their respective company 
programs. 

“A postal contest of this type has 
many advantages,” stated Don Neer, 
NIRA executive secretary. “Most im. 
portant, it provides a major event on 
the activities calendar in which all 
participants have a chance to win na- 
tional recognition.” 

No travel or time from the job js 
necessary, and participation involves 
only a minimum expense. 

For an over-worked recreation di- 
rector it is a dream activity. All he has 
to do is make the entry forms available 
to employees and publicize the event. 

For companies which have no or. 
ganized fishing activity, the Fish-A. 
Rama affords an ideal opportunity to 
get a program started. 


DON’T UNDERESTIMATE 

One important precaution: fisher. 
men should not underestimate _ the 
quality of their catches; they might 
be passing up a winner. 

For example, the man who pulls in 
a 12 |b. walleye is a mighty proud 
fisherman. Then he checks the world 
records, discovers he is far short of the 
22 \|b., 4 oz., and decides not to enter 
the Fish-A-Rama. 

Forget the world records. They are 
extremely rare catches. The average 
walleye runs from 2 to 5 lbs. Our 
friend’s 12 pounder would be the best 
catch in the last three year’s of NIRA 
competition and would be a_ heavy 
favorite to win the 1961 event (see 
NIRA records below). 





1961 Fish-A-Rama Rules 


ELIGIBILITY: 
Any employee of a NIRA member company may 
enter as many times and in as many divisions 
as he desires. 


DURATION OF CONTEST: 
Fish caught on any date between Jan. 1, 1961, 
and Sept. 15, 1961, are eligible for the contest. 


ENTRY DEADLINE: 

All entries must be postmarked not later than 
Sept. 16, 1961, and submitted on official NIRA 
Fish-A-Rama entry forms. Entries will be ac- 
cepted at any time prior to Sept. 16. 


HOW TO ENTER: 

All entries must be submitted on the official 
NIRA Fish-A-Rama entry form. To obtain the de- 
sired number of entry forms, at no charge, 
write: National Industrial Recreation Associa- 
tion, 203 N. Wabash Ave., Chicago 1, Ill., 
ATTN: Fish-A-Rama. 


CLASSES OF ENTRY: 


Entries will be taken in each of the following 
10 divisions: 
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. Trout (brown, brook, rainbow) 

. Bass (largemouth, spotted) 

. Bass (smallmouth) 

. Muskie 

. Northern Pike (pickerel) 

. Salmon (pacific, king, tyce, chinook) 

. Walleye 

. Saltwater (open, best catch) 

. Pan Fish (crappie, blue gill, bream, white 
bass, sun fish) 

. Women’s Division (open, best catch) 


DONA MSF WH — 


oO 


ENTRY FEE: 
$1.00 per individual entry. 


AWARDS: 

National championship trophies and merchan- 
dise awards will be presented to the winners in 
each of the 10 divisions. 

The best catch of the contest, regardless of 
species, in the opinion of the judges, will win 
an expense-paid, three-day fishing trip to North 
Manitou Island in Lake Michigan. 





Fish-A-Rama Records 


CHAMPION 
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SPECIES WEIGHT (Ibs:oz) 
Trout 5:14 
Bass—Largemouth 10: 1 
Bass—Smallmouth 5:15 

Muskie 23: 

Northern Pike 24: 9 

Salmon 40: 6 

Walleye 11: 8 

Pan Fish 2: 4 (crappie) 
Salt Water 100: (tarpon) 
Women’s Div. 100: (marlin) 


O. L. Sommers, Minn. Mining & Mfg., St. Paul, Minn. 


T. W. Parish, Chemstrand Corp., Pensacola, Fla. 
Phil Palmquist, Minn. Mining & Mfg., St. Paul, Minn. 
Tom Hansen, Minn. Mining & Mfg., St. Paul, Minn. 


Wm. Ehnert, Abbott Laboratories, North Chicago, Ill. 


Frank Pohl, R. R. Donnelley & Sons, Chicago, Ill. 


W. Rutchie, J. Tarlizzo, Theo. Hamm, St. Paul, Minn. 
Henry Koenen, Theo. Hamm Brewing, St. Paul, Minn. 


John Abner, Chemstrand Corp., Pensacola, Fla. 


Dorothy Browere, R. R. Donnelley & Sons, Chicago, Ih 
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PIT NOUSTRY ITEMS 


More recognition 





The nation’s business press continues 





to devote more and more space to the 
function and importance of industrial 





na. — recreation. 
One of the latest clippings comes 
from the May 8 issue of Prentice-Hall’s 


hi-weekly Management Letter which 

advises: “Employee recreation should 
di. & be an important concern for managers 
-has & who seek big dividends from high 
lable & employee morale and top efficiency.” 


it. Using examples to prove each point, 
Management Letter lists these three 





Or 

h-A. | major benefits of employee recreation: 

y to | ¢ /mproved employee morale. Oppor- 
tunities for recognition, leadership and 
status provide employees with satisfac- 
tions they often can’t derive from their 

sher. jobs. 

the & * Stronger employee loyalty and _re- 

right | duced turnover. Activities also bring 
diversions that employees might other- 

ls in | Wise look to unions to provide. 

roud § * /mproved performance and health 

vorld | on the job—by catering to employees’ 

f the @ interest and abilities off the job. New 

onter | ‘kills break up monotony of some types 
of work and reduce discontent and 

> are  stiping. 

rage 

7 New junior bowling meet 

api} The finals of the first BPAA Na- 

eavy & “onal Junior Championship Tourna- 

(see ment have been set for late July at 
an elaborate 48-lane establishment in 
Arlington, Va., elaborately called Bowl 

_ § America Silver Hill Bowl. 

The new event is open only to boys 
and girls attending high school who 
are at least 15 years old when they 
enter and who will not have reached 
their 20th birthday by August 1. High 
school is defined as ninth through 12th 

rchon- & grades and all entrants must have an 

vers in B acceptable scholastic standing. 

= Although competition starts at the 

il win # local establishment level, supervision 

Noth # of the junior tournament will be han- 

__— §f ‘led by the state associations affiliated 
with the Bowling Proprietors Assn. of 
America. State-wide finals must be 
completed by June 20. 

Min State winners will compete at Silver 

a Hill, enjoy several sightseeing trips in 


nn. he nation’s capital and hail the win- 


¢ MB ters at a gala Victory Banquet. 

Ainn Qualifying tournaments will be con- 
Mint. ff ducted strictly in accordance with state 
an high school eligibility rules. Three 





classes are open: boys’ scratch, boys’ 
handicap and girls’ handicap. Your 
local BPAA member proprietor will 
have the details. 


“Golfless” 
The number of club swimming pools 
has increased more than six times in 
the short span of five years, according 
to statistics recently released by the 
National Swimming Pool Institute. 

Up from 3,600 in 1956 to 22,100 as 
of January 1 of this year, the club pool 
(country club, city, health, commercial 
cabana, beach and neighborhood) is 
considered to have strong growth po- 
tential. 

Most of the increase in club pools 
can be attributed to a relatively new 
development, the club, some- 
times described as a golfless country 
club. 

Some swim clubs have come into 
being as integral parts of new housing 
developments, operated by the devel- 
oper or turned over to the tenants for 
them to operate. 

Others are started by 
neighbors, employees of the same com- 
panies, particularly in  one-industry 
towns, and by persons whose attempts 
to procure community pools through 
bond issue referendums were defeated. 

In fact, the phenomenon has devel- 
oped to the point that many major pool 
manufacturers and builders have set up 
swim club consulting services, and sev- 
eral fund raising firms specializing in 
pool clubs have sprung up. 

Club pools, however, are but one 
phase in the amazing construction 
boom in all types of swimming pools. 
NSPI reports that there are now 310,- 
700 permanent, in-the-ground swimming 
pools in the U.S.—and, 91% of them 
have been built since 1954. 


country clubs 


swim 


congenial 


Yes, it is a trampoline 

A hotly contested, two year court 
battle over the use of the word “tram- 
poline” ended April 5, in a decision 
favoring American Trampoline Co. 
over Nissen Trampoline Co. 

A U. S. District Court ruling de- 
clared that the term “trampoline” was 
generic and in the public domain. 

The court further decreed that the 
trademarks “Nissen Trampoline” and 
“Tramp” are invalid and canceled. 


Balloon Games are FUN at 


COMPANY PICNICS 


you make the FUN — 
OAK makes the balloons 


in complete 


PICNIC KITS 
























If you’re the entertain- 
ment committee of one— 
don’t fret! Oak Picnic Bal- 
loon Game Kits are a sim- 
~ ple but exciting solution 
for your company picnic. 
Balloons have always held 
a tremendous fascination 
for adults as well as chil- 
dren. When tied in with 
outdoor games they pro- 
vide hours of fun. 


TAILORED TO YOUR PICNIC 
For a variety of games, four 
styles of big colorful balloons 
are packed in each Picnic 
Kit. The kits contain just the 
right number balloons for 
your size of picnic. (Just note 
the expected number of game 
participants on the coupon 
below and Oak will send you 
their recommendation for the 
quantity to meet your ‘ 
requirements.) 


24 GAMES 


In addition, each 
Picnic Kit contains 
a number of Bal- ~~ 
loon Game Booklets for you and your as- 
sistants. The booklet was written by John 
. Shallcross, Picnic Consultant of the 
Cleveland, Ohio, Recreation Department. 
It fully describes and illustrates 24 exciting 
games and is sectionalized for men, women, 
children and 
mixed groups. 
To make the 
time fly at 
your picnic 
and your job a 
snap, mail this 
coupon today! 













— OAK RUBBER COMPANY 


re Ravenna, Ot 





1 am planning a company picnic. Please 
send sample balloons and a picnic games 
booklet to my attention. 














I’m planning for. 
My novelty jobber is. 
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or the 


third year, the National 

Industrial Recreation Association, in 
conjunction with the Helms Athletic 
Foundation, will honor those compa- 
nies which, in the opinion of qualified 
sports-recreation leaders, have pro- 
vided the most outstanding recreation 
programs for their employees. 

From this year’s record number of 
entries, the judges will select the out- 
standing program in each of the five 
NIRA company-size _ classifications. 
From these five finalists, the judges 
will name the recipient of the 196] 
Helms Industrial Recreation Achieve- 
ment Award, 

This year, with the new AA NIRA 
membership division (companies with 
less than 500 employees), competition 
has been extended to five classifica- 
tions. In the program’s first year, no 
classification awards were given. 

All entries are judged on seven basic 
points: (1) leadership, (2) program, 
(3) facilities, (4) organization, (5) 
financing, (6) NIRA participation, 





Helms Hall, home of the Helms Athletic Foundation, contains a remarkable collection of 
sports mementos and trophies including Hall of Fame honors and the Helms World Trophy. 
Here is a view of one of the Hall’s many rooms. 
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INDUSTRY’S HIGHEST 
RECREATION HONOR 


The five most outstanding company programs will receive 


Helms Industrial Recreation Awards at the NIRA Conference 


and (7) major achievements in 1960, 
Heading the prominent panel of 
judges, chairman Theodore P. Bank, 
president of The Athletic Institute, 
Inc., will be ably assisted by: 
Sidney L. James, editor, Sports II- 





Past Helms Award Winners 


1959—Lockheed Employees Recreation Club, 
Lockheed Aircraft Corp., Burbank, Calif. 
1960—West Point Manufacturing Company 
West Point, Ga. 
A— Distillation Products Industries 
Rochester, N. Y. 
B—Skylanders Club, Inc., Theo Hamm Brew- 
ing Co., St. Paul, Minn. 
C—West Point Manufacturing Company 
West Point, Ga. 
D—Lockheed Employees Recreation Club, 
Lockheed Aircraft Corp., Burbank, Calif. 





lustrated magazine; Bob Richards, 
Wheaties Sports Federation; Harold D. 
Meyer, recreation curriculum and con- 
sultant, North Carolina Recreation 
Commission. 


Dr. Floyd R. Eastwood, first NIRA 





president, Los Angeles State College; 
Harry A. Stuhldreher, U. 5S. Steel 
Corp.; and Morgan Doughton, pres- 
dent, United States Junior Chamber of 
Commerce. 

The awards will be presented at the 
annual NIRA Awards Luncheon, June 
14, during the Association’s 20th an: 
niversary Conference and Exhibit in 
Chicago, Ill. 

A great measure of the programs 
immediate success can be attributed to 
the support given to it by the Helms 
Foundation. Established in 1936 by 
Paul H. Helms, the Foundation is a 
non-profit, philanthropic institution de: 
signed to inspire youth and carry on 
the wholesome thoughts of the Olympi 
movement. 

The Foundation has taken an active 
part in the furtherance and encourage: 
ment of worthy athletic activities. In- 
cluded among its world famous pro: 
grams are its Athlete of the Year 


awards, the Helms Hall of Fame and 


the Helms World Trophy. 















Sidi 


cere 


Chairman of the distinguished panel o 
Helms Award judges is Theodore P. Bank, 
president of The Athletic Institute, Inc. 
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BITTHINGS TO WRITE FOR 





Pro football films 


Thrilling plays from outstanding games 


of the 1960 National Football League sea- 


son are shown in six l6mm-sound films now 


S available on free loan. 


Five of the films, each 30 minutes, give 


I highlights from games played by the Detroit 


Lions, St. Louis Cardinals, Chicago Bears, 
Los Angeles Rams and San Francisco ’49ers. 
\ sixth movie, running 16 minutes, shows 
the Dallas Cowboys in action. 

Modern Talking Picture Service, 3 E. 54th 
St. New York 22, N. Y.. free loan in 23 
states 


Court marking directions 


Free marking diagram and easy-to-follow, 
directions for 


illustrated changing space 
marks on basketball free throw lanes are 


available from Hillyard Chemical Co. 

The new markings will be necessary on 
all basketball courts used in amateur play 
as a result of a rule change passed by the 
National Basketball Committee of — the 
United States and Canada. 

Hillyard Chemical Co., St. Joseph, Mo., free. 


Hollywood film catalog 


Films Incorporated, a subsidiary of En- 
cyelopaedia Films, has released its new cata- 
log listing hundreds of offerings from the 
major Hollywood studios which are avail- 
able for showing on a rental basis. 

In addition to a great number of favorite 
feature-length films, short subjects and car- 
toons, the catalog also lists many new re- 
leases which have just become available to 
l6mm fans. 

Contents are split into 14 major headings 
and 89 sub-headings to give the best possible 
classification. Listings are keyed for age 
level and suitability, recommendations and 
award citations. All titles are cross-indexed 
for easy reference. 

Films Incorporated, 1150 Wilmette Ave., 
Vilmette, Ill, Ask for Catalog 62-A, free 


Fishing tips 

Two profusely illustrated, four-page bro- 
chures, available without charge, offer help- 
ful spincasting tips and some of the secrets 
on bringing in the big ones. 

Spinfishing the Surf and Spincasting for 
Bass provide useful data on rod and reel 
slection, the spincasting stroke and other 
phases of the sport. 
langley Corporation, 310 Euclid Ave., San 
Diego 12, Calif.. free 


Tennis promotion kit 

Free, comprehensive tennis promotion kit, 
prepared in conjunction with the USLTA, is 
wailable to help generate interest in 


National Play Tennis Week, July 2-8. 
Designed for use by private clubs and 
sporting goods stores, the kit includes help- 
ful data for organizing clinics and tennis 
youth leagues. 

lL. R. Crandall, Ashaway Products, Inc., 
lshaway, R. I., free 








It’s much more fun with friends! 


Travel, that is. And Group Travel by 
American Express is of the lasting vari- 
ety of fun. Long after your group of 
employees has returned home, they’ll 
retain wonderful memories of a trouble- 
free vacation. Because American 
Express is the largest and most experi- 
enced travel service available, it can 
provide transportation, hotel reserva- 
tions in advance of every stop, sight- 
seeing, side tours to special fiestas and 
festivals, drive-your-own-car service— 
everything! So visit, write or call 
American Express, or send in the coupon 


below. Either way, remember: It costs 
no more to use American Express—Travel 
Headquarters to the nation! 


American Express Travel Service 
Group Travel Unit, 65 Broadway, N. Y. 


Dear Sirs: Please send me free literature 
on Employee Group Travel. 





Company. 





Address. 
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SERVICES 


... fundamental 
to efficient 
operation 

of employee 
programs 


A non-profit 


service organization 


CONFERENCES: Annual, four-day Na- 
tional Conference and Exhibit plus re- 
gional meetings cover all phases of 
industrial recreation programming. 


RESEARCH: Studies of trends, program 
effectiveness and operation contribute 
greatly to technical knowledge. 


PERIODICALS: Recreation Management 
magazine and NIRA Newsletter, both 
published monthly keep you informed 
of the latest developments, techniques. 


CONSULTATION SERVICE: NIRA staff 
and Advisory Committee are on call to 
assist on specialized problems. 


CONTESTS: National, industry-only com- 
petition in fishing, bowling, shooting, 
photography, add to your program. 


REFERENCE MANUALS: Program aids, 
rule books and wealth of other useful 
items help you set up new activities, 
add interest to established programs. 


National Industrial Recreation Assn. 


203 North Wabash Ave., Chicago 1, Illinois 


WRITE FOR complete informa- 
tion on services, membership 
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Put a twinkle in his eye — 
laughter in his voice — warmth 
in your heart. 


| ‘AS | 
S Mfrs. of the 
Finest Playground 
Equipment, Write 
for Catalogs. 
R 








ECREATION EQUIPMENT CORP. 
724 W. 8th St. — Anderson, Indiana 











“The more extensive a man’s 


knowledge of what has been 

done, the greater will be his 

power of knowing 

what to do.” The 

WAY i cseiange 0 
information is 

worth countless hours of study. 

It saves painful trial and 


error. Why stand alone when you 
can benefit 


from others 

STAND (“iicrres: 
already solved 

problems similar to yours? Why 
stand alone when you can have 

at your finger tips special 

research, 


A  ) consultation 
e service, a 


reference 

library, news of the latest 
developments and trends. Use 
the services of the National 
Industrial Recreation Association. 











RECREATION MANAGEMENT, JUNE 1961 


“Twenty Years of Progress,’ from page 6 

to learn new skills for new jobs, frustrations caused by the 

cold war, (5) shorter work week, and (6) a continuously 

expanding number of older employees. 

The above are only a partial listing of some of the con. 
ditions to be met during the next two decades. The number 
and kind of world problems will markedly expand as we 
approach the 2Ist century (only 39 years away). These 
problems will demand a leadership sensitive and wel 
trained to meet the new day and age ahead. 

The new leaders will need training and schooling in 
personnel administration, recreation, and counseling. The 
counseling techniques will be necessary for both those near. 
ing retirement and those employees who need vocational, 
educational, and personal counseling in their day to day 
living. 

The director’s responsibility will also include the estab. 
lishment of a working laison between industry and educa. 
tional institutions. Thus employees will be able to work 
toward and obtain college degrees as well as to take courses 
planned to enrich adult life and improve industrial job 
efficiency. 

The program of activities will accordingly be organized 
so that “in plant” and “off plant” opportunities are offered 
in educational, athletic, outdoor, social and cultural areas, 
To meet the requirements of the employee the following lis 
of activities is suggestive of future programs needed in 
all industries. 

1. Weekend and vacation camps for employees. These may 
be educational and/or recreational as well as sometimes 
vocational in objective. 

2. America is coming of age culturally. Thus employees 
will want more creative programs in music, art, drama, 
and literature. 

The service industries will increase their program o 

leisure activities for their mobile employees. 

Activities in which employees participate rather than 

“spectate” will be enlarged. These activities may wel 

become the emotional tranqualizers of the last 20% ol 

this century and the future 21st century. In splitting the 

atom we may have practically split the personality o 

our present industrial population. Recreation activities 

may suture the industrial personality through whole 
ness of action. 

Today our municipal recreation facilities have 
seldom kept pace with the demand for their usage by ju 
the youth population. Adults especially have never had 
sufficient available space for their desired leisure time pur 
suits. Industry in the future will need to construct for their 
employees and their immediate neighbors, additional 
recreation facilities. Many of these will be used 24 hours 
day by the regular and shift workers when they are buill 
on or nearby the parent plant. These facilities should in 
crease as industry moves to suburban areas. 

Apartments for the retired may be expected to be com 
structed by industry. These may be adjacent to the presen! 
plant or in year-around mild climates. The health and 
recreation of the retirees may be better cared for with such 
facilities, 

The horizon for the future of employee recreation is onl} 
limited by the genius of the leader who can educate mat 
agement on the employee happiness returns from a wel 
conceived and broad program. In the leader’s hands lies the 
main secret of employee relations in this and future cel 
turies. 
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BIL RECREATION READING | 


Physical fitness 
PROGRESSIVE WEIGHT TRAINING, Jack 
R, Leighton, The Ronald Press Co., 15 E. 
2th St.. New York 10, N. Y., 150 pages, $4 

Fully tested manual offers to both men 
and women common sense programs for ef- 
fective body building, physical conditioning 
and figure control. 

Step-by-step, the book explains and, in 
127 illustrations, demonstrates exercises for 
all around development plus 50 specialized 
exercises for specific body areas. Other in- 
formation includes: 

(1) Basic equipment lists and methods of 
conducting classes and evaluating individual 
improvement, 

(2) Essentials of competitive weight lifting 
and instructions for performing the standard 
Olympic lifts, 

(3) Special exercises for developing physical 
skills for and correcting postural deviations 
and weak joints. 


1,714 games 

ACTIVE GAMES AND CONTESTS, Rich- 
ad J. Donnelly, William G. Helms and 
Elmer D. Mitchell, The Ronald Press Co., 
I5 E. 26th St., New York 10, N. Y., 672 
pages, $7 

This second edition of a highly popular 
text book covers the entire scope of active 
play. Useful for all age levels, the book 





includes traditional and well-known games 


plus new, original and unique activities. 

All games and contests are designated by 
age levels and systematically classified for 
easy reference. The book is organized in six 
major sections which cover: (1) contests 
between individuals, (2) between 
groups, (3) games resembling contests, (4) 
goal, tag and combat games, (5) team 
games, and (6) water and winter activities. 

Details on nearly 2,000 games are pro- 
vided such as: 83 games of the basketball 
type; 145 water activities; 71 throwing, 
catching and shooting contests; 81 games 
of the baseball type, 245 tag games; 11 
track meets and sports meets, etc. 


contests 


Origami illustrated 
PAPERFOLDING FOR BEGINNERS, Mur- 
ray and Rigney, Dover Publications Inc., 
180 Varick St.. New York 14, N. Y., 95 
pages, 275 diagrams, $1 

Following the yo-yo, Chinese checkers, nu- 
merous puzzles and other games, the tradi- 
tional Japanese art of paper folding is the 
latest Oriental pastime adopted by Ameri- 
cans. 

Dozens of books have already been written 
on the art, better known in Tokyo as ori- 
gami, and the U. S. department and _ spe- 
cialty stores are stocking the special deco- 
rative paper making the 


used in more 


advanced origami shapes, toys and other 
objects. 

For an easy-to-follow introduction to this 
varied and entertaining art, Paper Folding 
for Beginners is a complete guide to ori- 
gami_ techniques. More than 275 carefully 
labeled diagrams explain how to make 43 
different pieces ranging from toys and deco- 
rative figures to beautiful household items. 


Camping club guide 
FOR FAMILY FUN . . . A CAMPING 
CLUB, Camping Council, 17 E. 48th St., 
New York 17, N. Y., 16 pages, illustrated, $1 
A complete guide to help in the formation 
of family camping clubs provides the step- 
by-step procedure from preliminary organi- 
zation until the club is firmly established. 
Other information includes ideas for club 
activities, membership invitation letters and 
publicity programs. The useful appendix 
contains a club constitution 
helpful listing of resource materials. 


model and a 


Bowling techniques 


PRO’S HANDBOOK OF BOWLING, MACO 
Magazine Corp., 128 pages, illustrated, 75¢ 
at newsstands and bookstores 

Nine AMF Staff of 
Champions have collaborated in writing this 
profusely illustrated handbook giving basic 


members of the 


instruction techniques for beginning and ad- 
vanced bowlers. Other interesting chapters 
give behind the scenes action of the bowl- 
ing world, 
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and scuffing. Chosen for leading industrial 
and college gyms that support heaviest 
schedules of all-round activity. Actually costs 
less because it wears 2 to 3 times as long as 
ordinary finishes. No-glare, non-slip. Cleans 
like a china plate for easy maintenance. 


HILLYARD 


HILLYARD St. Joseph, Mo., Dept. P-6 
C Please send me Free chart for laying out, lining and 
finishing my gym floor. 


OC) Please have the Maintaineer get in touch with me. 
No obligation! 


2 CON: 
resent 
1 and 


1 such Ask the Hillyard 


“Maintaineer®” in your area 
to draw up a maintenance program for your floor 
ly —also for tips on preparation 
§ ony for dances, etc. He’s 

man: 
a wel 
ies the 


e cel 
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ST. JOSEPH, MISSOURI San Jose, Calif. + Passaic, N.J. 
Branches and Warehouses in Principal Cities 
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Dealer 
ean help YOU! 


See your NSGA sporting goods 
dealer. Get to know him better 
...for he is an expert on 
sporting goods and recrea- 
tional equipment. He can help 
you plan what you need for 
better results. 


Get help where you see this sign, 


NATIONAL SPORTING 
GOODS ASSOCIATION 


23 East Jackson Blvd. + Chicago 4, Illinois 
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Start work on LERC center 
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Ground was broken last month for 
the long-awaited Lockheed Employees 
Recreation Club building in Sunny- 
vale, Calif., home of Lockheed Air- 
craft Corp. Missiles and Space Div. 

The modern recreation center (see 
photo below), three years in planning, 
covers 10,500 sq. ft. on its five acre 
site. The building is scheduled for 
completion this September. 

“When it is finished and furnished,” 
said LERC President Bob Wyman, “‘it 
will represent an investment of about 
$250,000.” 

The steel and plaster building will 
be entirely air-conditioned. In addition 
to an auditorium seating 250, the club- 
house will also contain a model rail- 
road room, a ham radio room, a pho- 
tography lab, a lapidary room and 
several multi-purpose rooms. 

The LERC administrative offices will 
be located in the building, and ar- 
rangements have also been made to 
lease space to the 
union. 

The plant engineering department, 
acting as agent for LERC, was respon- 
sible for building design and will han- 
dle construction coordination. 


division’s credit 


Challenger beats NIRA champs 

Even in defeat, IBM Corp.’s NIRA 
championship team from Rochester, 
Minn., gave an outstanding account of 
the caliber of employee bowling com- 
petition. 

The squad had barely unpacked 
their bags from the victorious trip to 





Milwaukee for the National Industrial 
Bowling Tournament (see May R/M, 
page 19) when they were challenged 
to an exhibition match with the fas. 
moving team representing Rothchild’ 
men’s store in Minneapolis. 

More than 300 home town fans 
turned up at Rochester’s Colonial 
Lanes on April 15, to watch the debs. 
cle. But, it proved to be a fight to the 
finish. Rothchild’s eventually _ beat 
IBM’s all-employee team, but their 
margin of victory was significant: a 
slim 33 pin lead in the final 2,969. 
2,936 three game total. 

Individual honors, however, went 
to IBM’s Jim Ondrako (see photo be. 
low) with a high 642, which beat the 
likes of Rothchild’s Jerry Dutler, for. 


mer winner of the Peterson Classic, 


New golf flight system 

The Johnson Bronze Company Golf 
League in New Castle, Pa., opened its 
1961 season with the largest enroll: 
ment in its history. 

The secret of its success is a unique 
flight system that equalizes competition 
and enables day and night shift golf- 
ers to compete in the same league. 
Here’s how the system works: 

« The player with the lowest handicap 
on each team is placed in the first 
flight; the player with the second low: 
est handicap is in the second flight, 
and so on down the line according to 
how many are on the team. 

e Each player then competes against 
all the other players within his flight. 
i.e., in an eight-team league one player 


Proposed clubhouse, shown in artist's sketch, will become a reality this year for the 
Lockheed Employees Recreation Club at the firm’s Missiles and Space Division plant near 
San Francisco, The 10,500 sq. ft. building will cost about $250,000 (see story). 
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competes against seven others. 
Each first flighter’s score is matched 
against all the others in his flight and 
so on down the line. 
triad | ¢ Scores within each flight are ranked 
'/M,& in order and assigned a point value as, 
iged & for example, in a track meet. Team 
fas: members’ points in all flights are 
ild’s B added up to compute the team total. 
Players are allowed to make up their 
fans B own foursomes, but a golfer cannot 
nial play with more than one other member 
leba- B of his own team. 
) the F Afternoon shift golfers play in the 
beat § morning and the day shift plays in the 






theit B evening. 
t: a} “Good points about this system are,” 


969: B points out Tracy Gillest, president of 
the Johnson Bronze Employee Assn., 


went § “a player cannot try to pad his handi- 
> be fF cap because he doesn’t know what his 
t the fF opponents are doing. You can arrange 


for § your own foursomes for a certain time 


ssi. HF as long as you comply with the rules. 
This way the tee is seldom jammed up | 
when you are ready to tee off.” 

Golf 

4 its § Milwaukee IRC hits 100 

iroll- For the past year, the Milwaukee 
County Industrial Recreation Council, 

ique the nation’s largest, has anticipated 

‘ition § and prepared for the big day when its 

golf. § membership total would reach 100. 

gue. When the goal was hit late this 
spring, operation celebration went im- 

licap § mediately into effect. Appropriately, 


first § the special occasion was held in con- 
low. § junction with the group’s annual “Old 


light, § limers Night” when all former recrea- 
ng to § tion directors no longer associated are 

invited. The turnout was also a rec- 
ainst § ord. Founders, past presidents and oth- 
light, J ers came from miles around to help 
layer § celebrate MCIRC’s achievement. 
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yr the i Stike, but Jim Ondrako’s high 642 wasn’t 
{ neat @ ‘ough to lead his IBM industry champs to 
‘win over Rothchild’s (see story). 
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Convenient midtown location * Right at Grand Central 
2000 outside rooms & suites (most aiz-conditioned, with F V) 


Delightful Restaurants * Private Motor Entrance 


42nd STREET AT LEXINGTON AVE., NEW YORK e MU 6-6000 
Daniel C. Hickey, Exec. Vice President ¢ Teletype Reservations: NY-1-2477 












WITTEK GOLF RANGE SUPPLY CO., INC. 
5128 W. NORTH AVE. CHICAGO 339, ILL. 





Complete line of golf supplies and equipment for indoor 
and outdoor practice ranges, golf courses and pro shops. 





Golf mats, golf balls, golf clubs, and all types of netting 
for golf practice at wholesale prices. 


WRITE FOR ILLUSTRATED CATALOG AND PRICE LIST 
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RECREATION OUTLOOK 


FAMILY FEUDS OR 
COOPERATION? 


the sports-recreation world must 


close ranks or lose its chance 


T wenty years ago on December 7, 1941, Pearl 

Harbor taught America the meaning of team- 
work. Round the clock production schedules resulted 
in expanded recreation programs for thousands of 
war workers. 

That same year in November, the National Indus- 
trial Recreation Association was organized to meet 
the increased recreation demands of business and in- 
dustry. 

This month, the “war baby” celebrates its 20th 
anniversary during the National Conference and Ex- 
hibit. The far-sighted “founding fathers” who met 
the challenge of World War II can look back with 
pride on 20 years of solid growth and expansion in 
the field of recreation for business and industry. 

What do they see for the future? We have at our 
disposal the means to achieve full, constructive use 
of our increased leisure time. This important part of 
the dream for which millions of Americans strived 
so mightily during the war years is now within our 
reach. 


BB ut what has happened to the teamwork of the 

1940’s? In our field especially, misdirected am- 
bitions are subordinating the best interests of the 
participants. What’s wrong with an industry on the 
threshold of greatness that makes itself look 
ridiculous in the eyes of the public by exaggerating 
its petty differences until they develop into pathetic 
family feuds such as: 


@ Little League, Pony League and Babe Ruth 
League squabbling over whose right it is to 
offer a boys baseball program for nine to 12 
year-olds, for 13, 14 and 15 year olds. The re- 
sult may well be three weak, overlapping pro- 
grams instead of three strong, useful, special- 
ized programs, 





@ The American Bowling Congress and the 
Bowling Proprietors Association of America 
resorting to lawsuits at a time when, more than 
ever before, they should be working closely to- 
gether toward the same goal. 


@ The Sporting Goods Dealer, trade magazine, 
publicly challenging the record of the National 
Sporting Goods Association. 


@ The amateur versus professional rulings 
made by the Amateur Athletic Union and the 
resulting bickering and unresolved arguments 
which are frustrating our attempts to build a 
world champion Olympic team. 


@ The demise of once-great sports, such as 
boxing and tennis, through either corruption 
or weak management on the national level and 
the resulting loss of interest on the recrea- 
tional level—despite the participation statistics 
which might be quoted. 


@ The overlapping services of the various na- 
tional associations in the recreation field, often 
deliberate, unwarranted infringement of an- 
other agency’s specialized area. 


hat do we expect to achieve by these ill-advised 

actions? Certainly, they are of no benefit to the 
public. The intelligent business man knows that he 
will succeed only when he has a satisfied customer. 
Many of the non-profit and so-called public interest 
organizations in the sports-recreation world seem to 
have forgotten this principle, or, perhaps, fail to 
realize that it also applies to them. 

For the good of the entire industry; professional. 
volunteer, manufacturer, association and_ private 
agency must develop strong industry-wide coopera- 
tion and leadership. They must learn to coordinate 
their efforts before the opportunity to do so is as- 
sumed by a federal agency. 

The National Industrial Recreation Association, 
for one, is ready to take action to safeguard the 
recreation future of its members and their em- 
ployees. Like the pioneers of the 1940's, we need to 
meet the challenge of the 1960’s with firm, concerted 
action. 
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“The BAT of the CHAMPIONS 





BOWLING WORKS FOR INDUSTRY AND BUSINESS... 


GOODYEAR EMPLOYEES NEVER 
RETIRE... FROM BOWLING! 


To America’s largest company bowling program 
(3,000 participants!) Goodyear Tire and Rubber 
Company has now added a Retired League. “A 
man can retire from his job,” says Activities 
Director Ray Detrick, “but here he need never 
retire his friendship with the company.” Along 
with bowling leagues that include 400 children 
of employees and nearly a thousand Goodyear 





The No. 1 Name 


in Bowling 











lady bowlers, retirees bowl on 18 fully automatic 
Brunswick Lanes in the company’s own Good- 
year Hall. The company’s bowling program is 
so big, in fact, that the annual Championship 
Tournament runs through 5 weeks! Successful? 
Goodyear management says, “Bowling creates 
a closeness among employees of all ages that 
would seem otherwise impossible.” 


Brunswick 


CORPORATION 
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